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The MMR inthe state as per SRS of 2004-06 stands
at 154 which should be further improved.

SEX RATIO figures
Education and literacy figures.

But issuesfaced by the girls cannot be solved merely
by government legislation. A huge investment in
education - particularly girls' education - and
intensive social mobilisation and women’s
empowerment initiatives are needed to help make
women and girls' voices heard.

A recent research article from professors of North
Carolina University points out that maternal
autonomy is inversely related to child stunting in
Andhra Pradesh. It further says that the low status
of women is thought to be one of the primary
determinants of under nutrition across the lifespan.
Low femal e status can result in compromised health
outcomes for women, which in turn are related to
lower infant birth weight and may affect the quality
of infant care and nutrition. Maternal autonomy
(defined as a woman'’s personal power in the
household and her ability to influence and change
her environment) is likely an important factor
influencing child care and ultimately infant and child
health outcomes.

The Sate of the Asia Pacific's Children Report
2008 pointed out that “ Unless discrimination
against women and girls is addressed as part of
overall strategies to improve child and maternal
health, high rates of maternal and child mortality
will remain stubbornly entrenched,”

Thisiswherewe believetelevision hasan important
role to play. With more and more time being spent
by audiences in front of the television, it just can’'t
be merely atool for advertisers to capitalize on its
convincing power.

The stereotypical imagery projected by the daily dose
of film and television programmes must change so
asto uplift the status of women. UNICEF believes
that using its emotive appeals, television can play
an important role in bringing in the correct
perspective on the issues faced by the girl child as
well asbringing about underlined behavioral change.

UNICEF has thus embarked upon this ambitious
new initiativeto enlist the cooperation of Telugu TV
Channels in focusing on issues concerning the girl
child.

The objectives of theinitiative are to encourage the

TV channels and professionals to be sensitive to
the gender content in their entertainment and news
related programmes. It is hoped that the initiative
would help bring to centre stage the key issues
confronting the girl childin Andhra Pradesh. Inthe
long term the aim is aso to encourage increased
focusin TV content by highlighting issuesrelated to
Girl Child’ swelfare, devel oppment and empowerment
in a sustained manner.

For usin UNICEF Six key results for
adolescent girlsin India are

By 2015:

Education: 80% adolescent girls have access to
quality elementary education

Protection: 80% adolescent girls remain un-
married until age 18 or beyond

Nutrition: 80% adolescent girlsbenefit from anemia
control programmein their schools/communities

WES: 80% adolescent girls benefit from hygiene
promotion and have toilets at home and at school

HIV: 80% of adolescents girls have access to
correct knowledge on HIV and HIV protection
services

Health: 80% adol escent girlswho become pregnant
benefit from aninstitutional delivery

Without your support it’s not possible. We are
extremely thankful that the onerous task of
monitoring the prime time programming is headed
by none other than honorable Dr.V.S.Rama Devi,
former Governor of Karnataka. We are also grateful
and delighted to have other members of the Jury
including former Station Director of All India
Radio Dr. P. S. Gopala Krishna; Broadcaster and
Writer Dr. C. Mrindini; Professor of Law in Nalsar
University Dr. M. Sridhar and Media Analyst Dr.
Nagasuri Venugopal.

My thanksto Dr Bhaskar Rao and histeamin CMS
to streamline the whole process as per UNICEF
objectives.

We hopethat all the TV channelswould try and out
do each other in showing girl childissuesinacorrect
perspective. Through this award we look forward
to continuethisfruitful and engaging partnershipwith
the Andhra Pradesh Television fraternity and see
many more engagements in future.

All the best.
Thank-you!
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Speaking Points at Media Consultation with Telugu TV Channel Heads
Leading to First
“UNICEF AWARDS for Gender Sensitive Programming amongst Telugu TV Channels’
November 3, 2009 — 10 am

Hon'ble Dr. V. S. Rama Devi |,

Smt. Chaya Ratan, Principal Secretary- WD, CW
& DW Government of AP

Smt. Amala Akkineni, UNICEF's ardent
supporter and friend,

Dr. N. Bhaskar Rao,
Honourable Jury members,

Members from all Telugu TV channels who have
specially come here today

Friendsfrom Women organizationsand Civil Society
organizations

L adies and Gentlemen

Today we al have gathered here to kick start the
new initiative we are about to embark upon. At
UNICEF we believe that television has tremendous
potential for social change and given the focus it
has the capacity to influence the normative
behaviour.

Since we al are equally responsible for the society
welivein it's befitting that we begin thisthrough a
joint consultative process. Thiswould also serve as
the platform for us to announce the modalities for
the First “UNICEF AWARDS for Gender Sensitive
Programming amongst Telugu TV Channels’
commemorating the Girl Child Day on January 24,
2010.

InAPthisuniqueway of highlighting theissuesfaced
by the GIRL CHILD through the eyes of television
producersand film makers hasnow entered itsfourth
year. This year its being unveiled in a new, more
comprehensive and holistic avatar for the whole
television fraternity in Hyderabad.

Youmay Ask —Why only focuson Girl Child Issues?
Before | explain the rationale | would like to share
my background. | am also from athird world country
likeyoursand itscalled Haiti —asmall island closer
to West Indies that you are familiar with - and |

Michel Saint-L ot
Chief, UNICEF, Hyderabad

have worked in several African countries. | am here
in Andhra Pradesh for the past five years. The
vicious cycle of poverty and how it affects women
remains same across the world and so also in AP.
Consequently, our state has high levels of
malnutrition among children, high rate of anemia
among women, highest IMR and MMR among the
southern states.

The' development enigma in Indiaand consequently
AP isthat despite a booming economy growing at
nearly 10 percent annually, social indicators -
particularly those pertai ning to children and women
- are not showing the same performance.

Why is economic growth ‘not doing its magic’?
There is no easy answer to this question, and for
sure there is no magic bullet to solve this paradox.
However, we in UNICEF India believe that
addressing the situation of women in Indiais at the
heart of the answer.

Let me share six key facts about adolescent
girlsin India

According to the latest census data (2006), in India
there are 115 million adolescent girls;

e 22% have no education

o 24% have begun child bearing

e 36% have not heard of HIV/AIDS

o 47% are married

e 55%]livein HH without toil et

e 56% are anemic

Looking at APlet me sharefew statisticstoillustrate
my point:

The National Family Health Survey 2005-06 has

reported that 44.5% of girlsin India (54.7% in AP)
are married by the time they are 18.

As per the SRS datathe Infant Mortality ratein AP
is 52 just one point higher than the India Average
and lowest amongst al four southern India states.
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awards. Entertainment channels should realize that age
of never ending soapsisover. Exceptionswill dwaysbe
there of course. Channels should not remain prisoners of
early successes. It istime to relearn — of course for al
of us. Every thing is changing, not just the technologies
and techniques.

Seven Mantras!:

Experimentation potentia of TV ishardly explored. Once
after taking investment risk in setting up achannel, there
is hesitation to take risk asto priorities and programmes,
their formats and schedules. Russian media cannot be
aningpiration, for our news channels, whether it is about
news anchoring or the kind of sources relied for news.
Cutting the branch of the tree on which oneis sitting, is
what a better off news channel recently experimented
with its “prime time news’ anchoring. There is neither
courage, nor innovation in that experimentation. | will
talk about it more at CMS's next news channel awards
time.

Based on my four decades of media research, | could
say, that in media six things for sure distinguish and are
rewarding. Oneislarger concern, second is courage to

initiate?, Third is constant experimentation, fourth is to
have beyond atemporal view of competition. Fifth, | will
further say that programme people in channels must find
time (they do not get time now) to think originally and
retrospect as often. Sixthisengaging view of viewersas
participants to think and consider as a follow up,
specificaly discussion based programmes.  Seven, and,
asimportantly, specia training, at least three days ayear.
CMS Academy developed strategic communication,
specific to channel.

As an independent research body of professionals, CMS
completes 20 yearsthisMarch 2010. Asaresearch based
think-tank, it looks beyond and analyses and appraises
systems, operations and processes involved in the
development and socia change.

Theideaof promoting social development issuesby specia
efforts of channels deserve to be kept up with what ever
modifications. The ideaand efforts should not end with
thisawardsfunction rather it should be aturning point for
a new beginning on the part of channels and also civil

society.
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the fourth is “ no giving and no taking” or any quid
pro element is awarding.

Limitation:

This experiment has certain limitations apart from the
turbulence aspect. First, the period of two months
considered wastoo short for TV channelsin acompetitive
scenario and under intense pressure, to gear up and do
special programmeson girl child. Second, thetimetaken,
7t0 10 PM, isviewed as prime hewstime, whereasissues
like girl child need not be confined to this time segment.
Third, there is no participation of viewing public in this
exercise as it should be. These are some lessons. | am
sure next time we would correct and consider the
coverage over alonger period. The channelswill do even
better.

Both CMS and UNICEF expect that channels take to
programmes on social development on their own as an
ongoing concern and create programmes deliberately but
with a strategy to bring change in the mind set, values
and behavior of people. Last year, CMS — UNFPA had
tried out Awards on the same theme of girl child
nationwide; but among Fine Arts Schools of India. That
has attracted 500 paintings of amazing concern, quality
and ideas about girl child. These paintings could be seen
on the net.

For this first such initiative, some 17 Telugu channels
participated and together they telecast 69 programmes
featuring girl child between November — December and
upto 10" January not including 40 on Sambhavi.
However, only afew, hardly 15%, were on girl child as
an issue as a priority or as a concern. The others were
to do more with a crime, atrocity, harassment or
mol estation or some controversy involving agirl; and the
coverage was only incidental and, in any case, nothing to
dowith girl childissuesassuch, nor wasthere any attempt
to link the event with the larger systemic phenomena.
HM TV, Gemini News, and of course Doordarshan,
devoted relatively more time for one or other items on
girl child. But, no channel had any item during the period
oninfant mortality and even onlow educational attainment
among girls. Also, no channel used a subject specialist
or has put out a panel discussion or created a debate or
taken to campaign mode — perhaps al such initiatives
call for planning and efforts, unlikein the case of political
debates.

L essons:

This analysis indicate that a more intense efforts are
needed. The channels need to realize the relevance and
significance of girl child issues for sustained vieweship,
better and long term standing of the channel. | consider a
few observations are pertinent on an occasion like this.
With the permission of the Jury Chair Dr. Rama Devi.

TV channelswill be better off to unleash their power and
relate themselves. Thisthey could do, if only they take
on and reflect societal issues, systematic problems and
citizens’ concerns. Chasing TRPs, as they do so
adtitoudy; (on the other, would only be of temporal value).
They need to, atleast occasionally, get out of that ratings
trap. Only, thenthey would realizetheir real power. They
need to, realizethekind of creativetalent locally available.
Thekind of gratitude people express, asthe Anushasisters
inRgjamandhy...... or theBandar girlsdid recently about
aTV channdl, for the kind of assistance or support they
got. Suchinstancesshould motivateashiftinthe paradigm
of channels. Covering Sambhavi, theway channelswent
about |ast severa weeks, ismore exploring and generating
a controversy, whereas doing a programme or even a
message on dowry or drop out of girl child or an analysis
of molestations of girl child is not the same. One hasto
have a concern. Because covering Anush and the like
will give the channel decades of lead and loyalty among
those whose percent in the TV audience is significant
with, than covering politicians of the day or such
controversy which are forgotten to sooner. In any case
such coverage to the extent they do, asif in competition,
will not distinguish the channels from one another.

Some of the channels consider that issues of this kind
should be limited to afternoon schedules. | know some
channels cover unique stories more during the day rather
thanintheevening. | wonder what will happenif channels
for a fortnight experiment by scheduling all political
debates in the afternoon. No wonder why the tendency
of flocking back to good old Doordarshan isgaining ground,
not just in AndhraPradesh, but in others statestoo, despite
proliferation of channels under intense competition. In
fact, this experiment brings out, once again asthe earlier
CMS studies, why Doordarshan model is more durable.
Doordarshan distinguishes with its programming
sengitivitiesfar morewith families, community and basic
issues, notwithstanding the quality aspect. No wonder
that Hyderabad DD has won this afternoon four of 11

Initiative

Thisinitiative of UNICEF, Hyderabad, isunique. Itistheonly experiment of
itskind on specificgirl childissuesinvolving television channelsinthecountry.
Girl childissuesneed all possible support and attention to make better world
for our children!

Theinsightsfrom thisexperience haveimplicationsfor future strategiesin
promoting social devel opment. Deep rooted issuesin thisregard cannot be
addressedinisolation or in aquick and short duration interventions. Assuch
thisexperiment among Telugu channel sshould beviewed asapilot for amore
specific evidence based communication projects.

Itiswith suchaconcernthat CM Shasgone beyond to document the processes
involvedinmotiveting televison channed sfor proactiverole. Thisbeing afourth
experiment that CM S was actively involved recently in designing and
implementing schemesto motivatemedia. It could besaid that such experiments
yield outcomesonly when they are repeated more than acoupl e of timesand
after incorporating ing ghtsfrom each round of intervention of mediasupport
for socia development.

CMSisinaunique position to assess and apprai se programs/ strategiesto
help effect behavioural and socia changewith appropriate methodol ogies,
and also monitor and analyze the processes. So that new and innovative
strategies could be devised more effectively.

Assuring CM S commitment and concern to more such endeavours.

P. N. Vasanti
Director, CMS
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TV Awards for Channels For programmes on girl-child
UNICEF — CMS Experiment

Keynote remarks of Dr. N. Bhaskara Rao, Chairman, CMS

What:

Thisidea of awardsto TV channels for gender sensitive
programmes is very unique, perhaps first time in the
country, such an experiment isbeing held here. Bear with
me. Thisexercisehhasimmensepotential —tobea“turning
point” for channels. If only we together retrospect.

This experiment is based on the belief that Television
could change the face of this country in terms of quality
of life and disparities. What we could not accomplish
over the decades in the case of hard core social
development issues, could be achieved now, if only TV
channels take to them as a concern and with some
priority in their programming.

Girl child issues are at the core of social development of
the country in every sense. Today that matters as much
as GDP. Six specific issuesto do with girl child aretried
out as part of this experiment . The real test of
effectiveness of Governments and media should be by
thiscriteriaasto how much or to what extent they helped
the cause of social development.

Six Issues of Girl Child:

Those at the helm of our TV channels are as interested
in making impact, such alasting impact, including on the
standing of girl child. Some channelsinfact haveall aong
been doing so on their own. May not be with as much
impact. But since channels operate in a competitive
scenario, and going by certain market compulsions
inherent in the very nature of television, it was felt by
UNICEF that with some specid efforts, driveand support,
coverage by channels of social development issues could
make a difference.

Unfortunately, the period of experiment, November and
December 2009, had witnessed unprecedented upheavals.
First, it was sad sudden death of most popular leader .
S. Rgjasekhara Reddy, then a political crisisin the party
in power, followed by pollsto Greater Hyderabd and then
KCR'’s hunger strike which had triggered a month long
massive agitations as a result of which the normal life

was paralised and television channels unleashed
themselves devoting most of their time in covering all
that. In the midst of all that some channels tried to cover
girl child, may bewithout adding up!.

The Jury:

Thefive member Jury was headed by eminent personality,
who herself isarole model. Mrs. Rama Devi. She held
highest public offices that one could dream of in the
country. Each of the other Jury member is distinguished,
made a mark, and showed their own concern on socid
development issues. Each of them devoted several hours
of their busy timefor thisprocess. Mrs. Mrinalini, scholar
and senior editor; Mr. Gopalakrishan, retired as a
distinguished Director of All India Radio; Nagasuri
Venugopal, amedia critic, author and senior programme
producer of Prasar Bharati and Dr. Madabhushi Sridhar,
distinguished Professor of Nalsar Law University and an
eminent social analy<t, including media. Mr. KrishnaRao
of CMS ably aided the jury. So aso Dr. GVK Murthy,
Vasundhara and Isherya. Of the six sittings the jury had,
three were with screenings of the programmes by various
channels on the six themes.

4™ in the Series for standards:

Some concerned viewers in the country are interested in
publicly recognizing TV channdsfor their concerns. CMS
isgetting enquirieswithinterest to offer awardsfor efforts
of TV channels towards better quality and relevance of
their contents.

This is a fourth exercise (of CMS) of awarding media
that CMS took interest over the last 8 years. The other
ones being CMS Vatavaran festival since 2002, CMS
awards to news bulletins and channels since 2007 and
for exposing corruption (2007). And now thisonefor girl
child coverage is by UNICEF. Each one is based on a
different model as to the selection process and
methodology. Four factorsarecommoninall these. First
transparency in the process, second objective criteria
inthe selection, third professional way of designing. And,
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work deserves to be recognized. | would whole
heartedly congratul ate the award winners today for
their commendable work.

And the second reason is that we see these awards
as Mr. Obama himself put it —— “acall to action”
——to confront gender biasin the society. We hope
that these awards would movethe channelsto action
and we would be able to see TV channelstrying to
out-do each other in showing girl child issuesin a
correct perspective.

| am grateful and heartily commend the Jury headed
by none other than honorable Dr.V.S.Rama Devi,
former Governor of Karnataka including former
Station Director of All IndiaRadio Dr. P. S. Gopala

Krishna, Broadcaster and Writer Dr. C. Mrindlini;
Professor of Law in Nalsar University Dr. M.
Sridhar and MediaAnalyst Dr. Nagasuri Venugopal.

We are extremely thankful to Dr Bhaskar Rao and
his team in CM S having completed the tough task
of monitoring the primetime programming smoothly.

Through this award we look forward to continue
thisfruitful and engaging partnership withtheAndhra
Pradesh Television fraternity and see many more
engagements in future.

All the best.
Thank-youl!

Initiative

INTRODUCTION

As long as the birth of the girl does not receive the same welcome as that of a boy, so long we should know that India
is suffering from partial paralysis

1.1. Background

ThePresident of IndiaMrs. Pratibha Devisingh Patil
participating in aprogrammein Hyderabad in 2009
deploredthet Girl childinfanticide wasunfortunate, more
so as it was happening not only among theiilliterate
familiesbut aso amongst the educated and the affluent
house-holds. 1t wasablot onthe nation that themoment
itwasknownthat awomaninthefamily wascarryinga
girl child, immediately thein-lawsspring into actionto
kill thegirl inthewombor throw away thenewly born
girl child into trash cans or sell it away for a
congideration. Inacountry which considerswoman as
incarnation of wealth and power these happenings cast
ashadow onour cultural sophistication.

Thechild sex ratioisanindicator of thesocietal health
of any nation. Cal culated asthe number of girlsper 1000
boysintheagegroup of 0-6 years, it hasshown adecline
from 976 girlsto 1000 boysto 927 according to the
2001 censusfigures. Incertain regionsof the country
therearelessthan 800 girlsfor 1000 boys. Thefalling
child sex ratio isdueto the practice of sex selectionor
commonly known asdetermining the sex of thefoetus
and diminatingif found to befemalefoetus. The useof
sex determining technology and itseasy accessibility
started inthe early eightiesand hasledtothefall inthe
childrétio.

Therefore, thegirl childinthewomb isconfronted with
Insecurity and dataindicatesthat nearly eight lakh girl
children are dying in the country in the very birth.
Hyderabad itself isacentre of girl child infanticide.
Accordingtodatathemaefemaleratiointhecountry is
1000:933 and inAndhraPradeshitis1000:978, butin

— Mahatma Gandhi

Hyderabad itis1000:943. Eventhoughthe 1996 Pre-
Conception and Pre-Natal Diagnostic Techniques
(Prohibition of Sex Selection) Act (PCPNDT Act)
banned sex selection medical tests, the Act is not
enforced effectively.

Inequality has become acurseto thegirl childinthe
fieldsof health, education, nutrition and marriage. In
AndhraPradesh only 46 percent of thegirlsaregoing
for higher education and therest areaway from higher
education, unableto afford asthe parentsareincapable
of sendingtheir girlstofar off places. It wasrecorded
that 40 percent of the government educationd indtitutions
inthestatewoefully lack sanitary facilitiesfor girlsand
the stipulation that only woman teachers should be
employedingirl hostelsisnot being observed. The State
Government hasnot yet fulfilleditspromisethat it would
setup at least one girls’ hostel in each assembly
congtituency.

Over 2.851akh adolescent girlsinthe state are suffering
with anemia. Though the state government issued
ingtructionsthat thosegirlsshould besupplied withfolic
acid tablets rural medical institutions are unable to
implement for want of funds. Theproposd todistribute
sx kilogramsof riceto BPL familieshaving girl children
weighing lessthat 35kgs has not seen thelight of the

day.

About 76 percent of girlsin the state are married off
every year even before becoming mgjors. Whilethe
nationa averageof girl child marriagesis50 percent, it
is much more in Andhra Pradesh and so far the state
governments have not taken any concerted action to
prevent child marriages.
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In such a deplorable situation the state and central surviveisno good, as22 million girlsbel ow the age of Appendix — 4

governments should beaert now itself. They should
encouragebirth of girl childthrough aseriesof incentives
tothepeople. Girl childfoeticideand infanticideshould
beeffectively curbed and the people should be educated
about socia evilslikedowry, child marriageetc. The
1996 Pre-Conception and Pre-Natal Diagnostic
Techniques (Prohibition of Sex Selection) Act should
be strictly implemented and the punishment for the
violation of theact should beincreased from the present
fiveyearsto sevenyearswith afineof fivelakh rupees
asrecommended by anationd level committee. Details
of pregnant women should be prepared villagewiseand
surveillance should be kept on hospitalsand nursing
homes. By making registration of marriagesobligatory
it is possible to prevent child marriages to a certain
extent. Measurestoimproveeducationamong girlswill
goalongway in creating awareness about their rights.
Sexua harassment, dowry and girl child labour should
betackled on awar footing.

1.2. Discrimination against girl child

Eventoday intheageof computersand spacetechnology
after her birththegirl childisdiscriminated against on
several countsin respect of nutrition, education, and
health; Sheisavictim to a number of atrocities and
violence such asrape, trafficking, early marriageand
childhood pregnanciesand the resultant high maternal
andinfant mortdlity.

The Government of India in its report to the U.N.
Committee on the Rights of the Child mentioned that
“Every year” 12million girlsareborn—threemillion of
whom do not surviveto seetheir 15" birthday. About
onethird of theseoccur inthefirst year of life. Oneout
of every six girlsdoesnot liveto seeher 15" birthday.

Every sixth female death is directly due to gender
discrimination. Condition of mgjority of those who

18 yearsareforced into marriage against their wishes
many atimesto malestwicetheir age. Femaemortdity
exceeds male mortality in 224 out of 402 districtsin
India

Almogt al government’ shedth policiesseemtohavean
underlyingfamily planningagenda. Hedth activigshave
analyzed that with itsemphasison popul ation control;
therura hedthmissonisnodifferent. Over theyearsit
hasbecomequiteclear that if peopleareforcedto limit
thesizeof thefamilies, they shal do so a the cost of the
girl baby, evenif it meansthat they haveto “import”
bridesfrom outsidestheir statesor their communities.

Littlegirlsare often used asdomesticlabour, gpart from
working in factories, which make matches or fire
crackers. There was a hot debate when India made
legidation making useof childlabour acrimina offence.

With thislegidation, the nation hoped to removethis
blot from her socid |andscgpeand thet thechildrenwould
be sent to school. However, in a situation of acute
poverty and hunger, anyonewho can bring inincome—
infant, child, woman, old —hasbecomecrucia. When
girlsare moved out of earning awage, oftenthey are
sold into prostitution in explicit and subtle ways or
abandoned in order not to haveto feed another mouth.

Whenlooking at thebigger picture of equality between
boysand girlsitisimportant to beaware of theselayers
of concern and consequenceinlooking at thegirl child.

1.3. Slew of measures

The Government of Indiaand thestategovernmentshave
beenimplementing aseriesof measurestoimprovethe
status of girl child and mitigate her suffering and
discrimination. Noteworthy among theminrecent times
isthe preparation of the* Platform for action—10years
after —IndiaCountry Report” in 2006.

Ladies and Gentlemen

* |In commemoration of the Nationa Girl Child Day

Sneaking Points at UNICEF AWARDS 2010
for January 23, 2010- 11.am

Honourable Speaker of the AP legidative
Assembly, Mr. Kirankumar Reddy

Respected Dr. V. S. Rama Devi, Head of the
Jury

Smt. Amala Akkineni, UNICEF's ardent
supporter and friend,

Dr. N. Bhaskar Rao,
Honourable Jury members,

Heads and Members from al Telugu TV channels
who have specially come here today

Friends from Women organizations and Civil
Society organizations

tomorrow we are gathered here today for this
important awards presentation. These awards are
being presented to those TV programmes and
channels who have given prominence to the issues
faced by the Girl Child in Andhra Pradesh in the
last few days.

Asyou al are awarethisinitiative was kick started
on November 3 at the same place through ajoint
consultation with all Television Channels. It started
with asimple belief that television has tremendous
potential for socia change and given the focus it
hasthe capacity to influence the normative behavior.

We have seen that with more time being spent by
audiences in front of the television, it has become
an important tool for advertisersto capitalize onits
convincing power. But at the same time we also
see that Girl Child in AP faces host of issues viz.
early marriage, femal efeticide and infanticide, high
infant and maternal mortality, lower educational
attainment among girls, girl child trafficking and girl
childlabor.

UNICEF believes that using its emotive appeals,
television can play an important role in bringing in
the correct perspective on these issues as well as
bringing about underlined behavioral change.

Michel Saint-L ot
Chief, UNICEF, Hyderabad

Television hasthe essentid and avowed duty to fight
discrimination against women and girls in their
programs because unless it is addressed as part of
overal strategies to improve child and maternal
health, high rates of maternal and child mortality
will remain stubbornly entrenched.

InAPthisuniqueway of highlighting theissuesfaced
by the GIRL CHILD through the eyes of television
producersand film makershasnow entered itsfourth
year. This time around it was unveiled in a new,
more comprehensive and holistic avatar for the
whole television fraternity in Hyderabad.

Thus were born the First “UNICEF AWARDS for
Gender Sensitive Programming amongst Telugu TV
Channels’ with the primary focus on encouraging
the television channels to include the correct
discourse on gender content.

Ever since we started the process of monitoring the
programs our state has been witness to political
events keeping all the eyeballs glued for related
news. It’s not difficult to understand that television
channels too reflected the same in their
programming.

We have noticed that not much time was devoted
by channelshighlighting theissuesrelated to girl child
in AP. So you may ask why are we giving these
awards to the channels when they have not been
able to move away from only looking at news with
apolitical lens?

Well, we al know recently US President Barack
Obama received the Nobel Peace Prize and
everybody questioned “For what?' Looking at the
abysmally low amount of time devoted by the
television channels on girl child issues in the last
few days many of us may be tempted to ask the
same question.

First | would like to say that these awards are in
clear recognition of thework put in by the producers
and the channels however small it maybe. Evenin
thissmall body of work availablefor review we have
seen that the quality has been very good and good
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7. Award for focus on burning issues

8. Award for presenter

9. Award for Script

10.Award for reporting

11. Award for Channel most concerned for Girl Child
While deciding the awards we have taken into

consideration the qualitative and quantitative aspects of
the programmes.

In this first exercise there was a joint effort in the script
which won the award. The Jury recommended award
for both. Similarly thereweretwo channelswhich focused
on the burning issues and the Jury recommended award

for both. Accordingly the Jury has decided thefollowing
thirteen awards.

The Jury felt that the monitoring time of two months was
not adequate for the channels to present proper
programmes on the girl child issues. It would beideal to
have afour to six months evaluation period. Further the
prime time concept al so should be enlarged which would
encourage the channels to direct their programmes to
the target audience. The Jury was of the opinion that
‘one swallow does not make a summer’. An effort of
this nature should be sustained and repetitive so that the
players involved would develop the desired mindset to
enable the UNICEF achieve its set goals.
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Accordingly certain chalengesinimproving the status
of girl child arerecognized. They include, i. need for
strengthening the measures to help in change social
normsand perception that affect thewell being of the
girl child, ii. integrating early childhood care and
education needswith schooling systemto addressthe
3-6 year old girl children, andiii. sincewell being of
girlsisdependent on availability of childcarewaysare
needed to relieve older daughtersfrom burden of sbling
care. Further ensuring fud, drinking water and sanitation
will impact on bothtimeavailabletoyoung girlsfor sudy
and recreation and their general well being.

1.3.1. Campaign for thegirl child’sright tolife

The Central Social Welfare Board and state Welfare
Boardslaunched ayear-long awarenessdriveon against
fema efoeticideand cd ebrated the\World Human Rights
Day 2003 as Man Sanrakshan Diwas (protection of
women day). The objective of the drive wasto make
people aware of the seriousness of the problem and
generate consciousness agai nst sex selection, through
seminars, rdlies, print and audio-visua campaigns. Key
target groupsidentified werewomen’sgroups, SHGs,
youth, medical practitioners, resident welfare
associaionsinurban areasand panchayatsinrurd arees.

1.3.2. Savethegirl

The Government of India launched ‘ Save the girl’
campaign to lessen son preference and highlighting
achievements of young girls. Ms. Sania Mirza was
appointed ‘ Brand Ambassador’ for the campaign for
2004 and Ms. ArunaK eshavan for the year 2005.

1.3.3. Pilot project of Planning Commission

The Planning Commission of Indialaunched a pilot
project of nutrition for adolescent girlsin 51 backward
districts of the country in 2002-03. Food grains are
provided through the project to under nourished girls.

1.3.4.Kishori Shakti Yojana

The schemeKishori Shakti Yojanalaunched in 2000-
01 for self improvement of girls is now being
implemented in 2000 blocksin the country. Thescheme
hel psinimproving nutrition, health statusand literacy
and numerica andvocationd skillsof girlsin 11-18years
of age.

1.3.5. Schemesof Gover nment of AndhraPradesh

The state government claimsthat the measuresfor the
development and welfare of the girl child under
implementation in the state are higher than anywhere
else. (Mahe Jabeen. “Intiki Degpam Adapilla’. Andhra
Pradesh, A.P. Government’s Information & Public
Relations Department, Hyderabad, December 2009).
They include: the prestigious Mata Ssurakshak, which
provides ambulances services for the poor pregnant
women and also freetravel in State Road Transport
busesfor them; Janani Suraksha Yojana intended to
encourage institutional deliveries through financial
assganceof Rs. 1000 for ddliveriesinrura government
hospitals, Rs. 800 for private rural nursing homesand
Rs. 600for theurbaninditutiond ddiveriestothewomen
from BPL households; Balika Samrakshana launched
onMarch 8, 2005 that providesinsurance cover for girl
child; Kasturba Gurukul Paathasala & Sarva Sksha
Abhiyaanwhich encouragegirl child education through
residential system; Indira Jeevita Bima yojana that
assistsafamily ininterrupted continuanceof girl child
educationintheevent of sudden death of bread winner
of the family through lump sum assistance and
scholarships for school going girls, Sree Padmavati
Ammavari Pustaka Prasadam, which supplies free
text booksfor girlsstudyinginadl government educationa
institutions, and Chaduvulatalli Pathakam, that
providesfinancia ass stanceto girlsof Scheduled Caste
and Scheduled Tribefamilies.
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CHAPTER?2
INITIATIVES ON GIRL CHILD ISSUES

Over the last many years UNICEF India office has
undertakenimaginative partnershipswith mediaexperts

2.1UNICEF Effortsin India

A seriesof workshopswereorganized by UNICEFin
2002 with Doordarshan programmers. Theideawas
to increasethe skillsin working with children on the
screen. Itwasfollowed by * Meena sanimation series
madeinIndial990s with Rammohan India’s answer
toWalt Disney. Twenty episodesof Meenain Hindi,
English and someregiond languageswere shown many
timeson Doordarshan and private channels.

UNICEF Hyderabad in partnership with Prasara
Bharathi initiated aspecid awardfor “Filmsaschange
agents’ in 2005. It ran for two years till 2007 and
encouraged budding, amateur and professional film/
documentary makersto makefilmscentering theissues
faced by thegirl child.

UNICEF commissioned afull-fledged soap operaon
primetime Doordarshantitled “ Kynki JeenaalsseKa
NaamHa” meaning " becausewhat you cdl life’ wasa
big success.

2.2. Centrefor Media Studies (CM S)

CMShasvast experienceingirl child related projects
partnering with international agencies. The United
Nations Population Fund—India(UNFPA) -CM SArts
for social Awards: First National Painting Competition
2008 onthetheme* Ddlitein Daughters’ was conducted
by CM Sintheentire country in twenty four statesand
Sixty sevencities. Variousstages of thecompetition
garting with the planning to evaluation and distribution
of awardswere carried out by CM Sinfour phasesfrom
October 2007 to September 2009.

CMSindtituted awardsfor Telugu Newschannelsfrom
2007 to promote healthy competitionin dissemination
of information. It wasintroduced for thefirsttimein
AndhraPradesh and for news channelsinthe country,
theawardswereuniquein nature.

A four phased methodology that includes content
andysis, household survey, focusgroup discussonwith
expertsand consideration of awardsby afive member
jury of eminent people was evolved to finalise the
winners.

2.2.1. CM S Vatavaran

CMS Vatavaran isIndia’s premier environment and
wildlifecompetitivefilmfestiva. Indtitutedin2002, the
festival sofar ranintofour editions, 2002, 2003, 2005,
2007 and 2009. The festival aims at environmental
awareness, education and is an outreach programme
on environmental conservation, wild lifepreservation,
livelihoods, climate change, water, nature & peopleand
forests.

CMSVaavarantraveingfilmfestiva tomorethantwenty
citiesincluding Hyderabad was organized in 2006 and
2008. Morethan forty nationally and internationally
acclamed filmswere thefocusof thefestival inevery
selected city.

2.2.2. CM S on women issues

CMS conducted several programmesin the areas of
gender equality, woman empowerment and girl child
Issues. Prominent among theseare:

A content anadlysisof print mediacoverageon materna
mortality advocacy campaignin Rajasthan wastaken
up during 2007. The study was aimed at content

for Social

Change

Initiative

Appendix - 3

JURY REPORT

Ladies and gentlemen

| am thankful to the organizers, the Centre for Media
Studieswhich has undertaken the commendable UNICEF
initiative of UNICEF Awards for Gender Sensitive
Programmes in Telugu TV Channels.

The organizers have identified four other members of
eminence Dr. P. S. Gopala Krishna, retired Station
Director of All IndiaRadio Hyderabad; Dr. C. Mrindini,
broadcaster, anchor, writer on women issues and a well
known personality in media and literary circles; Dr.
Madabhushi Sridhar, Professor of NALSAR University
of Law and an expert commentator in Telugu Channels
on different subjects; Dr. Nagasuri Venugopal,
Programme Officer in All IndiaRadio and mediaanayst
to associate with me in this exercise.

The speakers earlier have thrown sufficient light on the
poor status of Girl Child not only in Andhra Pradesh but
also throughout the country. Thisisnot confined to India
only. Itisagloba phenomenon. Through out the world
we hear about discrimination of the women in severa
respects. It is therefore appropriate that UNICEF has
taken up the stupendous task of promoting gender
sensitivity in the most popular medium of mass
communication.

After the jury was constituted we had the first meeting
with the organizers during the second week of October
last. In this meeting we have discussed the monitoring
toolsthat can be applied for judging the gender sensitivity
of channels. The tools, broadly speaking, are based on
point system and grading method.

While judging the news bulletins the positioning of the
news story, its treatment, packaging, presentation,
scripting and the image of the girl that emerges from the
news story are taken into consideration.

For news based specials like interviews, discussions,
features etc the educational value of the programme,
presentation, scripting and theimage of thegirl presented
are taken note of.

In respect of entertainment programmes image of the
girl, time devoted, packaging, scripting and the message

Dr. V.S. Rama Deuvi,
Chairperson

of the programme are the relevant aspects. Based on
these parameters the Jury applied the tools to the
programmes presented to it for evaluation.

The Jury has also taken note of the suggestions made at
the mediaconsultation held in early November. Thecivil
society groups have made certain points for the benefit
of the channels especially about the image of women as
awholein the visual media

A total of 112 programmes were placed before the jury
for consideration. Thisincluded 40 programmes on the
Sambhavi episode. Perhaps most of you are aware that
afiveyear old girl Sambhavi was exploited by her parents
projecting her as god incarnation. It was a developing
story and went on for more than amonth. Here | must
congratulatethe Telugu TV Channelsfor theinvestigative
reporting which ultimately resulted in restoring the
childhood to theinnocent girl.

The Jury held six meetingsin CMS Office where al the
recorded programmes on girl child were screened. The
Jury applied monitoring tools supplied by CMS. The
meetings were also attended by the externa evaluator
Dr.G.Chakradhar and Gender Expert Dr.C.GK.Murthy.
The Jury has examined a total of 89 stories of news
channels and 23 programmes of other channels. Taking
a holistic view of the entire initiative, the Jury felt it is
desirable to institute awards of generic nature so that the
exercise can be repeated. It was aso thought sinceit is
an effort first of its kind, the channels may not have a
definite view of the exercise. Therefore, if awards are
generic there will be better response in future, since an
exercise of thisnature demandsarepeated effort to derive
the desired results. The following categories of awards
were recommended for thisinaugura initiative;

1. Award for Documentary

Award for short film

Award for interactive programme
Award for creative message

Award for analytical programme

© g c w DN

Award for inspiring programme
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Girl child Issues

Female Foeticide la | Girl child marriage 1b Girl Child Labour Ic
Girl Child Trafficking 1d | Meternal Mortality le | Lower Girls Education 1f
Attainment
C2.Image of Girl Presented in the Programme
Positive 10 Negative 0 Neutral 5
Can not be Determained 0
C3. Message/ Educational value of the Programme
Yes 10 No 0

C4.Priority

| Total Number of Programmes on Girl Child Issue 30 (5*%5) |
C5.Time Devoted on Girl Child Issue(Excluding Ad)

| Total Time Devoted on Girl Child Issue During 7 — 9.30 pm In % |
C6.Scripting

| Poor | 1 | Average | 2 | Good |3 | Very Good [4 | Outstanding |5 |
C7.Packaging
Video(Visuals Poor | Al | Average | A2 | Good | A3 | Very A4 | Outstanding | AS
editing) Good
Audio(Backgroung | Poor | B1 | Average | B2 | Good | B3 | Very B4 | Outstanding | B5
Score,editing) Good
Depth of Poor | Cl | Average | C2 | Good | C3 | Very C4 | Outstanding | C5
Information Good
C8.Presentation
Presenter Poor Al | Average | A2 | Good A3 | Very A4 | Outstanding | A5
Performance Good
Gender Poor Bl | Average | B2 | Good B3 | Very B4 | Outstanding | BS
Sensitiveness of Good
the lead roles
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analysisof print mediacoveragein Rgasthan (in Hindi
and English) onissuesrelated to child marriage, public
health, IMR, CMR, MMR and the ‘Jaisa Dekha
Abhiyaan’ aninitiative of Rgjasthan Patrika.

CM Sorganized anationa mediascan on abortion and
related issue during 2005. Thestudy wasintended to
understand thequantity and quaity of messagedesigned
sofar on PNDT, MTPand declining sex ratio issues.
The study also attempted to monitor important news
channelsand news papersfor analysisof coverageon
suchissues.

CMS conducted information needs assessment for
women'’s voices HIV/AIDS Journalism training,
INTERNEWS for INTERNEWS Net Work in India
during 2005. The study wasintended to identify the
key areas to address during a journalism training
programmethat INTERNEWS had organized.

A preintervention basdinesurvey report for ‘locad voices
project’ in Tamilnadu was conducted by CMS for
INTERNEWS network during 2006. Thestudy aimed
at conducting a baseline to benchmark the present
Stuationin mediacontent in the context of HIV/AIDS
andrelated issues.

2.2.3.CM Swith UNICEF

CMS conducted amediamonitoring and analysis of
coverageof MMR issuesat nationd and statelevel for
UNICEF Indiaofficeduring 2006. CMSdevelopeda
comprehensivebasdinestudy at nationd and sateleve
and compared the quantitative and qualitative changes
inrelation to the basdline study along with progressing
state level after the UNICEF intervention across the
statesand nationd level.

CMSalso conducted several pretesting of messages
relating to woman and child development in various
states of the country. These include i. Pre test of
creativesand messagesrelated to vitamin A in UPfor

UNICEF, 2004-05, ii. Pretest of creative developed
for *school chalo abhiyan’ in UPfor UNICEF, 2004
and iii. Pre test of creative related to universal salt
iodization in Bihar, Gujarat, UP and Rajasthan for
UNICEF 2005.

CM Sconducted the* MeenaCommunicationinitiative
—An evauation study in Bihar, Orissaand UP for
UNICEF during 2003-04. The study through
quantitative household survey, qualitative participatory
evauation techniques and through interviews and
workshops tried to understand the impact of Meena
communicationinitiative. Thechannelsof information
dissemination in each of the stateswere different and
so theimpact a so differed from stateto state.
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CHAPTER 3
THE NEW INITIATIVE OF UNICEF

Media plays an important role in shaping the
societies. Alongwith art and literature mediacan help
thepeopleintheir struggleagainst socia evilsthat till
plagueour country.

Mediahas been reflectors of dominant valuesand work
as an active agency aiming at reinforcing and
srengthening dominant vauestructure. Therearenotwo
opinionsthat massmedialike Television, film, radio,
newspapers and magazines mould opinion, thinking,
attitudesand behavior. TV and filmsaremore powerful
astheir reach and impact is greater than that of other
media

3.1. Why Television media?

Everyone knows Television can changeand motivate
the people. It setsthe national agendaand can bring
about a sea change for the better. And even for the
worsein absence of restraint. When the 24X7 news
channelsemerged it was hoped that I ndiawould become
aknowledge society much faster. It was anticipated that
these channd swould bring peopl etogether, makecitizens
more responsible towards their fellowmen and the
society especialy thewoman and the vulnerableand
that therewould bealeve playing field for oneand all.
Channel sdid thisto someextent but not to the expected
level leadingtoafedingthat theworldwould be happy
without the channels. More channels meant more
problems, more conflicts and more behavioral
aberrations. Perhapsthisisbecause the prioritiesof
channels have fallen short of the expectations of the
peopleand also the channel smight not have unleashed
their full potentidl.

It isrightly pointed out that mass media mirrors the
society. Butin case of women and gender issues, the

media, it gppearsiscaught upinatiff neck competition
show casing the negative and stereotyped and mostly
on the same theme. No attempt is made to focus on
theredlitiessincemuch of the programming wasnothing
but an extenson of TV commercids. Inthisrat racethe
actud issuessuch asgirl child, marriage, sex selection,
materna mortality, infant mortality, girl child education,
girl childtraffickingand girl childlabour arerelegatedto
theback burner. Leaving out theentertainment channdls
even the news channel sdo not bestow much attention
whilereporting girl child and woman related matters.

3.2. Television in AndhraPradesh

Televisonmediahasfar larger reechinAndhraPradesh.
The time spent on TV by the people is far higher
compared to newspapersor magazines. Thedaily dose
of entertainment andinfotainment by thegrowing number
of newschannelsis much higher when compared with
news papersor magazines. However thesmall screen
hasthrownup only serid killerswhich havelittleconcern
for theviewers' intelligencebut their popularity canbe
gauged fromthefact that some big screen starsgained
afreshleaseof lifeafter their TV dtints.

Thenew museof TV ismaking newsand then bresking
it. Now everythingin newsisunpackaged like asoap
opera. News is developed and woven on air. The
content hereisnot looser but it istreated in amore
comprehensvemanner. Politicsisacommercid subject
whichsdls24x7 onthesmall screen. All thewnhilethere
Is desperate attempt to break the news, nay, to create
news.

FHImi entertainment, exclusivechannd sfor Telugu songs,
cartoon shows (in Telugu) and quiz shows promising
tonsof money or gold or ahouse asthe prizehasmade

Initiative

Girl Child — News Channel Evaluation Coding Sheet

C1 subject Classification

la. Girl Child Marriages

lc. Maternal Mortality

le.Girl child L

abor

1b. Female Feticide

1d. Lower Girl education Attainment

1f. Girl Child Trafficking

| C2. Priority (Positioning of headline

2a. Early part of headline 10.

2b Latter part of headline 05

| C3 Priority (Positioning of story in

Bulletin) |

3a Early part of Bulletin 10.

3b Latter part of Bulletin 05

| C4 Type of Coverage/ Reporting

4a. Initiative based reporting 10

4b.Event based reporting 05

4c¢. cannot be determined 00

| C5 Image of Girl Presented in the story

5a. Positive 10

5b. Neutral 05

5c. Negative 00

| C6 Message /Educational value of the Story |

5d.Cannot be determined

6a.Yes:10

6b. No: 00

| C7 Time devoted on girl child issue (Excluding AD) |

In Percentage

| C8 Scripting |
8a. Poor 1 8b. Avarage2 8c. Good 3 8d. Very good 4 8e. Out standing 5

| C9 Packaging |

| 9A) Video (visual, editing) |

9a. Poor 1 9b. Avarage2 9c. Good 3 9d. Very good 4 9e. Out standing 5

| 9B) Audio (background Score, editin |

9a poor:1 9b. Avarage:2 9¢. Good :3 9d. Very good 4 9e. Out standing 5

| 9C Depth of Information |

9a poor:1 Ob. Avarage:2 9¢. Good :3 9d. Very good 4 9e. Out standing 5

| C10 Presentation

|

10A. Anchor and reporter Performance ]

10a poor:1 10b Avarage:2 10c.Good:3 10d .Very good 4 10e. Out standing 5
10BGender Sensitiveness of anchor, reporter guests |

10a poor:1 10b Avarage:2 10c.Good:3 10d .Very good 4 10e. Out standing5
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APPENDIX — 2 theTelugu Televisiontruly astar. TV programmesare '« media& institute and organisethe awardsfor gender
Monitoring Tools no different fromthe Telugu cinema—oldwineinanew sengtivechannd §/programmesa Hyderabad coinciding

Girl Child — Entertainment Channels Evaluation Coding Sheet(CMYS)

Girl child - News Based Programmes Evaluation coding Sheet

C1 subject Classification

la. Girl Child Marriages

1b. Female Feticide

lc. Maternal Mortality

1d. Lower Girl education Attainment

le.Girl child Labor

1f. Girl Child Trafficking

[ C2. Priority (Number of programmes on Girl Child )

|

2a. Number of programmes on Girl Child

30 (6*5)

[ C3.

Type of Coverage/ Reporting

l

3a. Initiative based reporting 10

3b.Event based reporting 05

3¢. cannot be determined 00

[ C4. Image of Girl Presented in the story

4a. Positive 10

4b. Neutral 05

4c. Negative 00

4d.Cannot be determined

[ CS5. Message /Educational value of the Story

l

| 5a.Yes - 10 | | 5b. No - 00
C6. Time devoted on girl child issue (Excluding AD)
Total time devoted on Girl Child issue in Special programmes during 7 pm — 9.30 pm In %

C7. Scripting

7a. Poor - 1 7b.Avarage -2 7c. Good -3 7d.Very good - 4 7e. Out standing - 5
| C8. Packaging I
8A) Video (visual, editing) |
8a. Poor - 1 8b. Avarage-2 8c. Good - 3 8d. Very good -4 8e. Out standing -5

8B) Audio (background Score, editing) |

8a. poor - 1 8b. Avarage-2 8c. Good - 3 8d. Very good- 4 8e. Out standing -5
8C) Depth of Information |
8a poor:1 8b. Avarage:2 8c. Good :3 8d. Very good 4 8e. Out standing 5

[ C9. Presentation

l

9A) Anchor and reporter Performance I

9a poor:1

9b Avarage:2

9¢.Good:3

9d .Very good 4

9e. Out standing 5

9B) Gender Sensitiveness of anchor, reporter guests

9a poor:1

| |9bAvarage:2 | |9c.(}00d:3

‘ | 9d .Very good 4

| | 9e. Out standing 5

bottle.

However with itsunique aspects, durableimpact and
sheer convincing power through its melodramatic
episodes Television mediacan play animportant role
not only inimpartinginformation but alsoin bringing about
behavioural changesoncrucia issues. Whilethereare
clearly arange of mediainitiatives and programmes
relating to gender issuesand rightsof the child and high
visibility of womenincommercia media, thecoverage
Isincongstent andtheimpact ishardtomeasure. Pogitive
messages are over shadowed by a plethora of
simultaneous negative messagesin the vibrant and
ubiquitouscommercia mediasector, from satellite TV
stationsto the Tollywood songsand billboardswhich
re-enforce gender stereo types.

Thelarge educated middle classof AndhraPradesh as
the prime consumer of Television programmesoffersa
potent opportunity that no mediacanignoretoinfluence
forasocid change. Right cuesin programming towards
girls education, nutrition, preventing early marriageand
gender equality can haveasgnificant influenceonthe
society asawhole. Therearesevera opportunitiesto
dothis. Inthe processitispossibleto revitalize and
insert fresh programmeideasto theongoing Television
dramasandfilms.

3.3.UNICEF-CMS

Considering the potentiality of Televisionin Andhra
Pradesh, UNICEF has embarked upon a new
initiative, "UNICEF AWARDS for Gender Sensitive
Programmes in Telugu TV Channels’. UNICEF
enlisted the expertise of the Centrefor MediaStudies
to conduct thewholeexerciseand organizetheinitiative.
Thepurposeof theproject, “ Devel oping monitoring tools
totrack gender sensitivemediacoveragein Telugu TV

withthe Girl Child Day” wasto:

% Sendtizeand generateawarenessamongst TV
channelsin AndhraPradesh onissuesrédating
tothegirl child, and

%+ Createaplatform by whichthe TV mediacould
berecognized and rewarded for their effortsin
covering theseissues.

3.3.1. Outcome
The expected outcome of theabovesaidinitiativewas:

* Editoria staff and producers were to bestow
attention on gender sensitive programming
content, and

% TV fraternity would serve asitsown monitor

3.3.2. Tasks enroute

It was estimated that around 16-17 channels, at |east
2.30-3.00 hours of prime time content would be
generated every day. Thiswould be monitored and
recorded by CM S and itsresearcherswould segregate
thegirl child content every day fromtherecordingswhich
wereto be supplied to Jury membersfor evaluation.

CM Swould have an elaborate process of identifying
the programmes, developing technical tools for
eva uation, condtituting the Jury, finetuning the systems
for tracking and monitoring and conducting the Jury
meetings. A parallel thread work included aspects of
mobilizing TV mediaprogrammersand sengtizingthem
about thewholeinitiativeand ensuring their cooperation
inthisexercise.

CMS was to finalize the timings of recordings in
consultationwith UNICEF during thefirst round table.

However it was understood that the prime time
programmes/news bulletins were worthwhile for
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consideration. The contentswould beanalysedanda
brief note was to be prepared by the analysts. The
identified video clippingswereto becopied on DVDs
and supplied channel-wise to the Jury members
periodically. To carry out the monitoring of TV
programmes researchers of CMS Media Lab would
be adequately briefed and oriented on thelist of issues
of the project at the round table meeting by the
UNICEF. Theresearcherswould aso beoriented on
the methodol ogy of the study at CM S Hyderabad by
the Project Coordinator in the presence of Senior
Advisorsand Consultants. CM Sin consultation with
UNICEF and the Jury memberswould categorise the
TV programmes within the broad theme of woman
empowerment and girl childissues. Atthisstagethe
number of awardswould befindized. CMSwouldaso
develop criteriaor toolsfor judging and evaluating the
programmeswhich the Jury memberswould utilisein
their evaluation and judgment.

CM Swould have aone-one meeting with key people
related to TV programmes so asto build rapport and
initiatetheminthelarger redm. After thetoolshad been
identified and key people contacted CM Swasto hold
aoneday workshop/mediaconsultation with Televison
group of editorsto brief them about theinitiative and
solicit their cooperation. The agendafor theworkshop

would be worked out in consultation with UNICEF.
Theworkshop wasto befollowed by interaction with
media people and all press clippings including the
electronic mediacoverage would be documented and
followed up.

Theentire project wasto culminatetowardsthe media
awards ceremony on the Girl Child Day, January 24,
2010 in Hyderabad.

3.3.3. Objectivesof initiative

Inanutshell themain objectivesof theexercisewere

O To make the Hyderabad based Telugu
Televison channel sand professional saware of
the need to make gender sensitive programmes,
especidly during primetimeviewership.

O Toarivea aguiddinefor gender sengtivity and
ethica guiddinesasacodewhen deaingwith
thegender issuesintheir programmes.

O Tocreatequalitativeand quantitativeindicators
for judging the content of TV channels. This
would be done in conjunction with the jury
(basically to establish themonitoring tool)

O TorecognizetheMogt Gender Sensitive Telugu
TV Channdl.

. Nov. 22 :

. Nov. 24 : I-News : 8.30 pm — Duration
. Nov. 25 : I-News : 7.00 pm — Duration

. Nov. 25 : I-News : 8.00 pm — Duration ;
3.05 mts : RDO enquiry completed —ﬂ

. Dec. 17 : 1-News: 10.00 pm — Duration &

ZEE 24 GANTALU

1. Nov. 24 : Zee 24 Gantalu : 8.30 pm — 2 w
Y N

— Story about her birth—shown asanormal innocent
girl of her age.

[-News : 7.00 pm —
Duration:01.07.14 (Sambhavi real story [
- Commentary + Discussion with8
Psychiatrist — Jana Vignana Vedika State Convener
—religious leader)

15.22 mts : Sambhavi shown inf}
Suryanandi — with Dalailama —
worshipped by people.

2.56 mts: (Sambhavi shown in headlines I
also) — Kurnool District, Nandyal report
on RDO enquiry of Sambhavi — details given.

Sambhavi goes away without appearing
before media — details by the reporter.

0.29 mts: Sambhavi’s care—taken Usha g " -
Rani says sorry to the officials — %=
confession — investigation taken up.

Duration 0.22 mts: (Head Lines Top 10) [ #e==
—Enquiry of Shambavi’sMother at Sub- %=
Collector’s Office as directed by Human Rights

Commission.

. Dec. 17 : Zee 24 Gantalu : 8.30 pm —

ol

Nov. 24 : Zee 24 Gantalu : 9.00 pm —
Duration 2.42 mts : Enquiry at Sub-
Collector’s Office — In camera enquiry =
of Usha Rani in RDO office, Nandyal.

Nov. 25 : Zee 24 Gantalu : 7.30 pm — pé : t;l

Duration 1.08 mts: Enquiry of Sambhavi Ky :d &,
and Usha Rani at Sub-Collector’s office. =

Nov. 25 : Zee 24 Gantalu : 9.00 pm — gz
Duration 1.04 mts : 25" Nov 7.30 pm

story repeated

Duration 0.24 mts : Write Petition filed
by Sambhavi’s care-taker Usha Rani in
High Court — objection on enquiry conducted by
RDO.

Dec. 17 : Zee 24 Gantalu : 9.00 pm —
Duration 8.09 mts : Enquiry by officials | #°8
on Sambhavi episode — Detailed Story
formthe beginning till Human Rights Commission’'s
intervention and enquiry of Usha Rani.

Dec. 18 : Zee 24 Gantalu : 7.00 pm — FE=pmr>
Duration 5.38 mts: Usha Rani confesses
no supernatural powers in Sambhayi — Es—
edited story of 17" repeated.

Dec. 21 : Zee 24 Gantalu : 10.00 pm — | &
Duration 0.33 mts : DNA tests to be :
conducted to confirm the parents of E—
Sambhavi — RDO’s report to Human Rights
Commission.
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Nov. 27 : TV 5 : 8.00 pm — Duration “= s
2.17 mts : (Anchor reporting) —=
Endowment Asst. Commissioner for =
legal action on Sambhavi and Usha Rani.

Dec. 18 : TV 5: 10.00 pm — Duration g
0.23 mts : (English Bulletin) - The L&
guardian of wonder child Sambhavi says ===

sheis the mother — Usha Rani owns up Sambhavi.

Dec. 25: TV 5: 9.00 pm — Duration g
0.53mts: Kurnool District Administration # -
takes up the case of Sambhavi — decides &=

to conduct DNA testson UshaRani & Soumyachari
—Noticesgiven to vacate Suryanandi —ordersissued
by Collector to the effect.

Dec. 25: TV 5: 10.00 pm — Duration
0.22 mts: (English Bulletin) — (Edited) —E
Above story in English.

Dec. 27 : TV 5: 9.00 pm — Duration

0.52 mts : Sambhavi’s father'
Soumyachari escapes from Police

custody — gone to Haridwar in Utthar Pradesh —
search by Police.

SAKSHI TV

1

Nov. 14 : Sakshi TV : 9.00 pm—Duration pese
30.35 mts : Sambhavi with Dalailama gy
shown — (Anchor) announces to dof= =
Homam + Special Pooja at Suryanandi Smitha
Sabarwal — JC Kurnool — Live talk with Sambhavi
+ discussion in the studio.

Nov. 23: Sakshi TV : 7.00 pm—Duration pess =
:01:31:22 (Childhood) (Anchor voice) K
Human Rights Commission intervention FeSesss
in Sambhavi case.

Dec. 01 : Sakshi TV : 7.30 pm—Duration | _ s
1.16 mts: Sambhavi —Telugu girl —Usha l
Rani plays a crooked game — proved in [
theenquiry.

Dec. 04 : Sakshi TV : 7.30 pm—Duration e
3.18 mts : The rea story of Sambhavi p=" st
revealed in exclusive enquiry by Sakshi FEs===22
team — they met the parents — Sambhavi’s care-
taker Usha Rani condemns all allegations.

NTV

1. Nov.23:NTV:9.00pm—Duration2.52p z= &
mts: Hot topicin Suryanandi is Sambhavi ; E | \
— her parents contradictions — Notices
to attend enquiry pasted on thewall asUshaRani is
not available.

2. Nov.25:NTV :8.00 pm—Duration 0.46
mts : Usha Rani attends enquiry —ﬂ
Sambhavi busy playing with=="== =

Soumyachari.

3. Nov. 27 : NTV : 10.00 pm — Duration ge=g=
4.31 mts : Dalailama tour postponed — B,
reporter from Kurnool —sambhavi made e
scapegoat to collect funds.

4. Nov.28:NTV:9.00 pm—Duration 0.35
mts: Usha Rani vacating the Suryanandi
Ashramam — No change in Dalaillama's ==
tour says Usha Rani.

5. Nov.30: NTV 800pm Durat|0n041

Ranl starts construction of new house.

6. Dec. 25: NTV 9.00 pm Duratlon

by Kurnool District Collector to conduct ==
DNA tests to Sambhavi’s parents.

7. Dec.31:NTV :9.30pm—Duration4.57 |[Fea &
mts (Crime Time): The Indian belief in |5 7,
both God and Devil — Encashing the =
weakness of people—Belief in god sometimes|eads
to their exploitation — The story of Sambhavi is a
good example.

[-NEWS

1. Nov. 20 : I-News: 8.00 pm — Duration e
3.46 mts : Complaint to Human Rights [§% g
Commission by various organizationsto
rescue Sambhavi from the clutches of Usha Rani,
her guardian for her schooling.

2. Nov. 20 : I-News : 9.00 pm — Duration &%
38.53 mts: Sambhavi shownin headlines |
(first headline) — Not even 10 years ols ™
— gpeaks about even Dalailama — Complaint by
various organizationsto Human Rights Commission

for Social

Change

Initiative

CHAPTER 4
METHODOLOGY AND INITIAL PROCESSES

Identifying the Gender Sensitive Channels under
theinitiativeinvolved many sagesrangingfrommonitoring
to evaluation by the Jury.

4.1. Preparing for the process

A cdlear undergtanding of themodalitiesof theactud field
level implementation is of prime importance for the
successful completion of aninitiative. Thestake holders
should come around and discuss various steps of the
exercise, the equation of consultation and mutual co-
ordination, the aspects of the broad theme to be
considered etc., to achieve convergencein intent and
implementation. Accordingly around table between
UNICEF and CM Steam wasthefirst step planned to
findizetheroadmap.

4.1.1. Round Table

The project started with a round table meeting of
UNICEF and CMS officials on 20" August 2009.
Thiswasattended by Mr. Vikas Vermafrom UNICEF,
Mr. R.V.V. Krishna Rao, Mr. Prabhakar Mrs. Indira
and Dr. C.GK. Murthy fromCMS.

Themeeting reviewed al existing Telugu TV channds
numbering 26 ontheir extent, their reach, popularity and
standing. Based onthese parameters, out of 12 news
channelsseven wereidentified for analysis. They were
ETV 2, TV 9, TV 5 NTV, Gemini News, Sakshi TV
and I-News. Among the 10 entertainment channels
seven- ETV, Tga Gemini, Zee Telugu, MAA, Sitara
and Doordarshan’s Saptagiri were chosenfor anayss.
Since Vanitha Channel wasdevoted to gender issuesit
wasfdtto sudy thechannd onexclusvebass However
afinal decision regarding number of channels for
eva uationwasto betakenin consultation with thejury.

Asthe viewership would be at its peak between 7 to
9.30 PM it was felt ideal to monitor the content for
evaluation during that time. It wasa so decided that the
period of evauation could befor two monthsfrom 20"
October 2009.

Sincetheconfiguration of the channelsto bemonitored
wasdifferent for newsand entertainment, themeeting
felt different gpproaches should be adopted. Itwasaso
thought acomprehens vemethodol ogy of quditativeand
quantitative analysis should be adopted whiledeciding
thetop performers.

It was suggested that scientifically evolved monitoring
toolsmight be devel oped exclusively for theproject, so
that thosetoolscould serveasmodd for futureexercises.
CM S promised to takeinto cons deration these aspects
and standardi ze the monitoring toolswhich would be
sent to UNICEF for information and suggestions.

Themesting felt that sengitizationworkshopisof utmost
use for the initiative. The idea was to appraise the
channelsabout the significance of the awards. Along
with channel operators and jury members, it wasfelt
desirableto involvewomen activist groupsand media
expertsto provideinputs for the exercise besidesfeed
back onthegirl child programmes.

The meeting decided to have a panel of five member
jury selected on the basis of their social standing,
knowledgeof theissues, eminenceandtheir availability.
Further there should be ameeting of thejury ahead of
theworkshop whichwould hel p acquaint the members
about the whol e concept and methodol ogy.

It was a so decided that the monitoring toolsdevel oped
by CMS should be pretested during the month of
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September. Thetest report should bemade available
at the preliminary meeting of the Jury.

4.2. Tools for evaluation

CM Sdeveloped exclusivetools“ Guiddinesfor Grading
& Rankingof TV programmeson Girl Childissues’ for
evaluation separately for news and entertainment
channels. Theobjectiveswere:

% Tomessurethepriority giventogirl childissues
by Tdugu TV channdls

% To grade TV programmes/news stories for
UNICEF awardsongirl childissues

% To measure gender sensitiveness of TV
programmes’ newsstories

< Torank TV channelsfor UNICEF awardson
girl childissues

Thegrading procedure was based on point system and
grading method separately for news channels, news
based programmesand for entertainment programmes.
Therewasd so aweightage syssemfor programme/news
sory.

Theprocedurefor newsstory contained such parameters
like priority positioning in headline/bulletin, type of
coverage and reporting, image of girl presented,
educational value and the time devoted excluding
advertisement. There was also a grading system for
scripting, packaging and presentation. Therangeof the
grading scalewasup to amaximum of fiveor ten points
for each parameter and the scale had highest pointsfor
early part; initiative based; positive message and good
educational value. Thegrading scalefor scripting and
packaging wasfrom outstanding to poor withfive points
for top, four for very good, three for good, two for
averageand onefor thelowest.

The news based programmes to be considered for
evauationwereinterview, discusson, feature, etc. The

parameterswere priority; type of coverage; image of
girl presented; educational value; time devoted; and
gradingsfor scripting, packaging and presentation. As
inthe case of newsstories, therange of the pointshere
asowasup to maximum of ten or fiveand smilar points
for grading.

For entertainment channels the parameters included
imageof girl presented; educationd vaue; priority; time
devoted besides grading for scripting, packaging and
presentation. Inthiscasealsothepointsrangeduptoa
maximum of fiveor ten and thegrading dso carried the
same points.

4.2.1. Testing the tools

According to the schedule CM Shad taken up piloting
of toolsfrom 1% September 2009. However therewas
asudden changein the politico-social environment of
AndhraPradesh with thetragic death of Chief Minister
Dr. Y.S. RgjaSekhar Reddy on 2™ September. Inthat
extraordinary situation al channelstotally devoted their
news and new-based programmes to the late chief
minister and the paolitica developmentsfor onemonth.

It wasfollowed by anatural calamity of devastating
floods in severa parts of the state. However CMS
tracked some news items and specia programmes
relaingtogirl child. On 30" September TV 9hadtdlecast
anewsstory on preferencefor male child. CMSalso
tested thetoolson someof thegirl child storiesavailable
initsMediaLab. On 16" July 2009 I-News put out a
story onfemaefoeticidein certaintribal habitations. It
also mentioned that the practice was not confined to
tribal beltsonly and doctorsin certain areaslocated in
the heart of the state were making a fast buck,
performing abortionsfor womenwith girl childintheir
wombs. The story was properly packaged according
to the tools and carried positive message. The
monitoring tools were also applied for another news
channel Sakshi which had put out a TV spot
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16. Dec. 30 : Doordarshan : 9.50 pm — %
Duration 20.08 mts (Shirt Film) : Story |
on consequences of early marriage.

17. Jan. 02 : Doordarshan : 7.30 pm — g s
Duration 13.57 mts: To encourage Girls 1 * % -,
Education—discarding girl child because ==
of poverty — benefits of Balika Samrakshana
Padhakam explained — various welfare schemes by
Government to encourage girl children.

VANITA TV

1. Dec. 09 : Vanitha TV : 08.30 pm — EFss G
Duration 22.11 mts: Special focuson how B “'
to savethegirl child - Implementation of
effective implementation of the existing laws
stressed.

2. Dec.19: VanitaTV :7.00 pm—Duration |
22.05 mts (Voice of Vanita) : Story on [iteigs

child-labour (documentary on both boysand girls) —
girl children also engaged in labour — interviews of
girls.

3. Jan.02: Vanita: 7.00 pm—Duration 21.40 ;
mts (Voice of Vanita) : Special focus on u.
trafficking of girls — poverty —

exploitation of trust —roleof Palitical leaders, Police
officials etc.

4. Jan. 06 : Vanitha: 7.00 pm (repeated in
7.30 pm & 9.00 pm bulletins) —Duration
1.10 mts : Child marriage discouraged,
Girl education encouraged — for socia change—A
lady lending a helping had to the girl child bride to
fulfill her desire of continuing her studies.

5. Jan. 07 : Vanitha : 8.00 pm — Duration -}
1.10 mts : Above story repeated.

SAMBHAVI NEWS STORIES

TV 9

1. Nov. 20: TV 9: 10.00 pm — Duration e
3.26 mts: Complaint on Sambhavi issue =
to Human Rights Commission — The =
Commission directed Kurnool Collector to submit
report.

2. Nov. 22: TV 9: 10.00 pm — Duration
1.15 mts : Notice issued to attend the [
enquiry — Jana Vignana Vedika's =2
complaint to Human Rights Commission.

3. Nov. 26 : TV 9: 10.00 pm — Duration
2.36 mts : Three days enquiry into.
Sambhavi’s issue completed as ordered

by human Rights Commission — Report to be
submitted by thye officials to the Collector.

4. Nov.27:TV 9:8.30pm—Duration0.16 g
s : Enquiry over — report to be
submitted.

5. Nov. 27 : TV 9 : 10.00 pm — Duration 7
1,52 mts : Sambhavi’s predictions — el Sem
contradicted by Jayendra Saraswathi of Z2&=

Kanchi Kama Koti Peetham — says nothing to
worry.

6. Dec. 12: TV 9: 10.00 pm — Duration
4.43mts: All detailsof Sambhavi episode & >
repeated — Sambhavi’s future is a question mark.

7. Dec. 17 : TV 9: 7.30 pm — Duration
32.31 mts: Itisproved Sambhavi hasno
supernatural powers—UshaRani alleges
itisall media creation — All previous details of the
story repeated.

8. Jan. 01 : TV 9: 10.00 pm — Duration =gs7-3
3.20 mts : Usha Rani — Soumyachari — ,”'ﬁ
Sambhavi’s parents — Kurnool District
Collector’s confirmation after enquiry — Reportsto
Human Rights Commission.

TV-5

1. Nov.25:TV5:7.00 pm—Duration 2.22 =

mts : Enquiry of Sambhavi in Nandyal E
RDO Office — reporters from Kurnool
—Noticesissued to UshaRani —Sambhavi attended.
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(Childhood broken to pieces) —Atrocities of fathers
—infanticides of girl children.

Jan. 4 : Zee 24 Gantalu : 10.30 pm — 2
Duration 3.20 mts : Srikakulam District . &
— Atrocity on girl students — case
registered — by police.

Jan. 05 : Zee 24 Gantalu : 10.30 pm — [EFz=:
Duration 5.44 mts : 6 years old girl | (4 &
Srilatha killed by uncle Bheema iaass
(Khammam District) in a drunken state.

Dec. 09 : ETV : 7.30 pm — Duration
2.16 mts : Turupu Velle Railu Seria —§
Mother abused for giving birth to a girl
child for the second time mother-in-law not happy.

Dec. 7 : Doordarshan : 7.00 pm —
Duration 0.52 mts: (UNICEF / Special ¥
Action Plan by National Balika Vidya Y
Scheme / Sarva Siksha Abhiyan ) — for educating
girl child labourers — Kadapa District ( Storyby
Sasisree).

Dec. 7 : Doordarshan : 9.30 pm -
Duration 0.21 mts : Only pictures —
garbage — baby crying (background) —
Don't discard — save girl child — slogan displayed.

Dec. 8 : Doordarshan : 9.00 pm —
Duration 0.24 mts: Aboveitem repeated |
(Repeated one more time) (Total - 2
times)

Dec. 9 : Doordarshan :  7.00 pm —
Duration 0.32 mts : Nationa Girl Child
Day — Mother + Child care programmes
pregnant women tested in Primary Health Centres.

Dec. 12 : Doordarshan : 9.30 pm —F
Duration 0.24 mts : December 8" story |
repeated. '

Dec. 14 : Doordarshan : 8.00 pm —g=g
Duration 2.05 mts (Vaarthavani) :
National Girl Child Day — Dec. 9 Story
(elaborate) repeated — visit of Sweden Medical

10.

12.

13.

14.

15.

Team to Medak District — Action Plan formulated
to strengthen mother — child care programme.

Dec. 14 : Doordarshan : 8.00 pm —| @& »
Duration 1.02 mts (Vaarthavani) — Dec. fegs¥

7" story (edited) repeated.

Dec. 14 : Doordarshan : 9.00 pm —
Duration 0.24 mts : Dec. 8" item
repeated.

Dec. 20 : Doordarshan : 7.00 pm —
Duration 0.50 mts : Rehabilitation
Education — Programmes for street
children / orphans in Kadapa District under Sarva
SikshaAbhiyan.

Dec. 21 : Doordarshan : 8.00 pm — SN ©
Duration 1.56 mts (Vaarthavani) — Dec. " S
14" story (edited) repeated.

. Dec. 26 : Doordarshan : 9.30 pm — .

Duration 12.18 mts: Durga— Short film
on child marriage — Message given to
educate girl child and stop child marriages.

Dec. 27 : Doordarshan : 9.30 pm —
Duration 11.07 mts (short film) : Story
on Girl Child Education —to discourage
child marriage— Theteacher in the class encourages
thegirls- to set high goals like Kalpana Chawla—
Pratibha Petil, Kiran Bedi etc., and work hard to
achieve the goal .

Dec. 28 : Doordarshan : 8.00 pm — R &
Duration 0.53 mts (Vaarthavani) : Story :
on Rehabilitation of orphans—street girls B
and child labourers—girlsadmitted in Bridge under
Sarva Siksha Abhiyan in Kadapa District.

Dec. 28 : Doordarshan : 9.30 pm —
Duration 15.07 mts: Short film on Girl’ s i
Education —story of avillagegirl, Jyothi
—message to discourage child marriages.

Dec. 29 : Doordarshan : 9.30 pm — &
Duration 18.35 mts : Story on Child (%4
Marriage — A 7" class girl, ‘Malli’ &
wanted to pursue higher studies. While for father
wanted her to mary. The marriage was cancelled
effort.
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of 2.01 mts. It wasfound that thetool s devel oped for
the purpose were workable and could be effectively
appliedfor theeva uation.

4.3. Jury

CMSin consultationwith UNICEF identified fivejury
members based on their eminence, standing and
knowledge of media. Dr. V.S. Rama Devi former
Governor of Karnatakaand Himacha Pradeshwasto
head the panel. Awell known literary persondlity, Dr.
Rama Devi earlier worked as Secretary General of
RayaSabhaand asElection Commissoner of Indiaa so.

Other membersof thejury were:

% Dr. P.S. Gopala Krishna, a retired senior
officer of Indian Broadcasting Programme
Service. Alinguist having good knowledge of
twelve Indian languages and an author of
gandingin Teluguliterature Dr. GopaaKrishna
had experience of programming in electronic
mediafor over three decades.

% Dr.C.Mrinalini abroadcaster, anchor, writer
onwoman issuesand apopular persondity in
Televisonmediaand literary circles. Presently
she is Professor in PS. Telugu University,
Hyderabad.

« Dr. Madabhushi Sridhar is Professor of
NALSAR University of Law, Hyderabad. An
expert commentator in Telugu TV Channelson
awiderange of subjectsDr. Sridhar isauthor
of severa law publications.

% Dr. Nagasuri Venugopal isamedia analyst
and authored severa booksontrendsin Telugu
Television programmes. Heisacolumnist on
Televison programmesin Telugu channds.

Mr. R.V.V KrishnaRaowould coordinatetheinitiative
and ensuretimely completion of the schedules. Mr. Reo,
aretired Senior Officer of Indian Information Service

worked in various media units of Information &
Broadcasting Ministry for over three-and-half decades.

Dr. C.G.K. Murthy former Director of Press
Information Bureau and Field Publicity of Government
of India was the Gender Specialist for the Project.
Dr. Murthy had avast experience as Editor of Yojana
and had organised anumber of campaigns on women
and child health and gender equality. He was also
Regional Film Censor Officer of Hyderabad CBFC.

Thewholeinitiative processwasto be examined and
andysed by anexternal evauator. Dr. G. Chakradhar,
a media analyst and teacher of journalism and
communicationwastheexternd evauaor. Dr. Chakradhar
had valuable stint as Principal of Rachana College of
Journalism and authored anumber of books on mass
media. He was former member of Central Board of
Film Certification and al so served as panel member AP
Government Journdist Awards Committee.

4.3.1. First Meeting of Jury

An elaborate meeting of the organi zers, the UNICEF
and Jury memberswasheld on 3 October 2009inthe
UNICEF Office. It was presided over by the Jury
Chairperson Dr.V.S. Rama Devi. The other Jury
members Dr. P.S. GopalaKrishna, Dr. C. Mrunalini,
Dr. M. Sridhar and Dr. N. Venu Gopdl attended. The
Chief of UNICEF Hyderabad Field Office Mr. Michel
Saint-Lot, Communication Specidist Mr. VikasVerma
participated from the UNICEF side. The CMSwas
represented by Mr. R.V.V. Krishna Rao,
Ms. Indira, Vasundhara, Ishwarya and Dr. C.GK.
Murthy Gender Specialist/Consultant.

Dr. V.S. RamaDevi complimented UNICEFandCM S
for launching suchacommendableexerciseasadvocating
on behalf of thegirl child. Shesaidit wasthe need of
the hour when day in and day out therewerereportsin
the mediaon gender discrimination, harassment, and




unicef @ unicef @
Television Television
for Social for Social

Chan ge Chan ge
Initiative Initiative

even homicide perpetrated with animalistic tendencies.
Dr. RamaDevi hoped that recognizing the channel sthat
support the gender equality would usher inadesirable
mind set and positivetrendsin the society.

Mr. Michel Saint-Lot said that UNICEF had always
beenintheforefrontin advocating child rightsespecialy
infavour of thegirls. Headded that anumber of media
initiativeswere put in motionto creste awarenessinthe
programmersabout girl child and gender issues. Hesaid
that sincetheinitiativewasfirst of itskind undertaken
so far in the country the Jury should come out with
appreciable results so that such efforts could be
replicated in other statesand in other languages.

Mr. VikasVermaexplained theinitiative, themodalities
and the channels those were identified. He said the
monitoring toolswere aready in place and UNICEF
was of the opinion they wereworkablefor thistype of
exercise.

Mr.R.V.V.KrishnaRao Project Coordinator said that
CM Shad vast experiencein working withinternational
agencieslike UNFPA, UNICEF etc. Hesaid thiswas
auniqueinitiativerequiring pecid equipmentsandtools
aswell asresearch capabilities. Hedisclosed that CMS
MediaL ab had state-of -the-art technol ogy which could
track al the programmesof the channelsfor 24X7, now
being utilized to research the channel content.

Dr. C.GK. Murthy explained the monitoring toolsand
how to apply themin eva uating thechannd programmes.
He said that the tools were useful for qualitative and
quantitativeandys swhichwasessentid for identification
of gender sensitive programmes. Heinformed thetools
weretested inthe CMSMediaL ab by applying them
to some sample programmes. Those programmeswere
specially screened for the Jury members.

The meeting discussed about the type of content that

should be considered for conferring the awards.
Six issues pertaining to girl child and were of utmost
concern to UNICEF had been identified which could
serveasthebasisfor selection of content. They were:

U Girl childmarriage
Femdefoeticideandinfanticide
Materna mortaity

Low girl child education

L O O O

Girl childtrafficking, and
U Girl childlabour.

Regarding thecriteriabehind selection of channelsfor
monitoring it wasfelt that those channe shaving satellite
transmission and astanding of about ayear should be
congdered. Accordingly 17 channeswereidentified for
monitoring. They were: ninenewschannels—ETV 2,
TV 9, N TV, TV 5, Sakshi, Gemini News, | News,
HM TV, Zee 24 Gantalu and seven entertainment
Channels— E TV, Gemini, MAA, Tgja, Sitara, Zee
Telugu, Doordarshan Sapthagiri and one dedicated
channd VanithaTV.

TheJdury membersopined that channe shad littleconcern
for gender equdlity or girl childissues sincethey gota
fixationfor TRPratings. Therefore, they felt much effort
was needed to bring them into thefold and much care
should betakenin organizingthemediaworkshop. They
suggested that any programmetel ecast during theprime
time ontheidentified six issuesmight be placed before
theJdury for itsconsideration. Such programmescould
asoincludescrollingongirl childissues, public service
telecast and portionsof seriasreferencing theidentified
Issuesetc. It was also suggested that reporters from
moffus| areaswhofiled reportson discrimination against
women and girls should be encouraged for focusing
Issues concerning gender equality.

. Dec. 04 : N-TV : 9.30 pm — Duration >
5.59 mts (Crime Time Story) : Sexud ‘
. Dec. 21 : NTV : 10.00 pm — Duration

. Jan 04 : NTV : 9.30 pm —Duration 1.57 g

. Jan. 07 : NTV : 8.00 pm — Duration 2.10 Ptz

. Jan.09: NTV : 9.30 pm —Duration 6.09

[-NEWS

1. Nov. 26: |-News :— Duration 2.41 mts ;

. Dec. 09 : I-News : —11.18 mts : Girl _’—_
Child Infanticides — ( Girl Child & _

Girl found in an unconscious state — man punished.

harassment of young girls by a Political =

leader —Nellore Town —Girl escapesand complaints
to Police with the help of mother, seeks protection /
message to be scared of anti-social elements, to
come forward and complain.

1.01 mts : Harassment of 14 years old .%1
Ruchika by Rathore, former DGP ==
Haryana — sexual harassment — Ruchika commits
suicide after three years — Judgment after 19 years
of trial - six months rigorous imprisonment to
Rathore.

mts (Crime Time Story): A man forcing M
a6 yearsold girl to consumeliquor —when IS
she refuses shoots and kills her in a drunken state.

mts : Gang rape of a 15 year old girl,: :
Pragati in Vishakha Beach — She was ==&
kidnapped and raped by three auto drivers — the
culprits were nabbed.

mts (Crime Time Story) : Specia focus
on atrocities on women — India occupies ==

3" place in the world and Andhra Pradesh among
top in the country — It is suggested that number of
Police Stations be set up and also stringent
punishment without delay isthe main solutionin such
crimes.

Feticides highlighted —NalgondaDistrict
— Scanning Centres Rulesto befollowed &= .
for abortions explained by doctors — but in many
cases they are violated.

Protection Discussion ) — Feticides Day
— Problem more in middle income group — The
reasons explained — Dowry — male domination

1. Dec.09:HM-TV : 9.30 pm — Duration

money — mindedness of doctors etc — the create
motivation and change the mind-set of the parents.

HM TV

21.00 mts: Girl Child Protection Day —5 '-‘
to 12 year girls — sexua abuse - AP top &
in these crimes / to prevent child abuse girls to be
encouraged to complain either to the parents or
teachers voluntary organizations giving counseling
in schools to create awareness about Child Rights.

Jan. 07 : HM TV : 9.00 pm — Duration # F :
2.37 mts : Male teacher’s atrocity on a = z ‘
minor 4" Classgirl —Bhavana(Headling) s

— the teacher was beaten up by the parents and
locals (Konaraopet)

Jan. 07 : HM TV : 9.30 pm — Duration &2

19.56 mts (Big Story — Sandarbham) : Bt}

Sexual exploitation of a small girls — ==—
Solutions suggested — parents and victims should
come forward to complain, investigation is to be
speedup — awareness to be created among the

people

Jan. 09 : HM TV : 7.30 pm — Duration s
26.51 mts (Twinkle Twinkle Missing ik
Stars) : Story on Foeticides—infanticides s
— decrease of male — female ration etc., - steps to
be taken to save girl child —in the last 20 years on
crore girls disappeared throughout the country —
Awareness campaigns, through Puppet Shows,
traditional songs, opinions, etc., to savegirl child are
shown in the programme.

ZEE 24 GANTALU
1. Nov. 16 : Zee-24 Gantalu : 9.30 pm — &

Duration 2.40 mts (Crime F|Ie®¢."%
Programme): Rape attempt by father on T

his 9 year old daughter — Karimnagar District —
Maddigunta Village — Father Kishan beaten up by
men and women for his attempt to rape his 9 year
old daughter — handed over to Police.

Dec. 14 : Zee—24 Gantalu : 10.00 pm— ,
Duration 13.52 mts: (Crime File Story — @&
Chidramavuthunna Baalyam -k
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Dec. 16: Sakshi TV : 9.30 pm—Duration
2.50 mts: Save girl childrenin Adilabad MSESSt
District — The woman gives birth to the
third girl child — ready to sell the baby - Sakshi
correspondent complainsto officials—baby rescued

Dec. 31 : Sakshi : 8.00 pm — Duration g
2.01 mts: Girl child born — drowned in
the tank water by father (infanticide) — ===
but it is the girl child who helps and takes care the
parents — “Aadapille Aadukuntundi (Caption)” .

Jan. 01 : Sakshi : 10.00 pm — Duration g
0.50 mts: Madhupriya—Aadapillanamma
song — parents happy when amale child
is born but sad when girl born.

Jan. 10 : Sakshi : 8.00 pm — Duration pes
2.37 mts : Girl child discarded in af
drainage (at Visakhapatham).

3.23 mts : A male teacher’s sexual
harassment of a 4" class girl, Bhavani — ="
The teacher (Vidya Volunteer) was beaten up by
parents and villagers.

Nov. 13: Gemini News: 9.30 pm—28.00
mts : Discussion on Child Rights with _\
panel of 4 members — Girls explaining ==

their views on child rights shown — girls denied of
their rights—let kidsbuild their own world — Slogan
displayed .

Nov. 14 : Gemini News : 8.00 pm —|
Duration 3.23 mts : Vijayawada —|#
Harassment of his 12 year old daughter. —————

Nov. 17 : Gemini News : 9.30 pm — gz
Duration 3.09 mts : IlI-effects of child — [ 8% 4
marriage focus — Medak District — s
Tekmal Manda — Kosangi Village — Short film by
girls of he village on child marriages — Message to
discourage child — marriages.

Nov. 18 - Gemini News — 9.30 pm —
Duration 3.44 mts: Story onaShort Film | . i \
made by girls on the ill-effects of child- ===

marriage (Medak District — Kusngi Village) (Nov,
17" Story repeated)

Dec. 09: Gemini News:—Duration 3.05 | =%
mts : West Godavari District —Eluru —| -

Girl Child Labor highlighted — girl child
labor — Abortions — trafficking — the ill-treatment
meted out by women and girl child — explained.

e

Dec. 09 : Gemini News :— Duration : g
Focus on Child marriages — in ,t. !,l'
Vizayanagaram District — Parentsforced o
to send their children for work because of poverty
— no school, no education — girls between 12 to 14
years getting married.

Dec. 09 : Gemini News : 7.30 pm —___
Duration 2.43 mts — Child Labor [G§F*3 ¥
(Elimination) Act — The change brought ===
about with theAct isexplained - Nizamabad District
— Armour Manal — Perkit Durgabai Mahila Sisu
Vikas Kendra Rehabilitation to orphan girls child
labor, livelihood. — Girlshappy and thankful.

Dec. 09 : Gemini News : 9.30 pm —
Duration 7.10 mts (City Lights) : Balika| .. 3
Samrakshana Diwas — Girl Child EE====
Protection Day — The steps taken by the Govt.
explained — Themediato play crucia rolein creating
awareness among people.

Dec. 29 : Gemini News : 9.30 pm —
Duration 21.18 mts (City Lights) : Views | .
on “Challenges faced by Rural Girl” E=
(Interviews) even after 60 years of Independence
— challenges faced by rura girl children success
stories.

N-TV

Nov. 17 : N-TV : 9.00 pm — Duration — ===

1.17 mts (Prime Time) : Atrocity of aﬁ
father on hiswon daughter — Karimnagar

District — Hustabad Mandal — Maddikunta Village
— Father Kishan rapes 10 years old daughter —

Punished by the people of the Society.

Nov. 23 : N-TV : 9.30 pm — Duration —
2.36 mts (Crime Time Story) : Atrocity |
of a man on his brother’s daughter =58
(School going girl) —Karimnagar Digtrict — Rayakula
Mandal —Mytapur Village — The man rapesasmall
girl, hisown brother’s daughter in adrunken state—
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4.4. MediaWor kshop

The workshop was a kingpin in the whole process
becauseit had to acquaint the Television programmers
about the race that UNICEF was to start very soon.
For aninitiativeof thissort any amount of oral explanation
In one-to-one meetings were to be supplemented by
referencematerid about theinitiativeat thefirstinstance.

44.1. Brochure

As afirst step of the initiative a colourful six page
brochure contai ning the problem, the scope, theissues,
the objectives, the channels in focus and the broad
expectations of UNICEF was brought out for wider
circulation among the media and stake holders. It
presented the problems of girl child and women
empowerment in an inspiring manner reminding the
mediaprogrammersabout their pivotal roleasmoulders
of publicopinion.

4.4.2. Poster

Among other thingsthe poster contai ned the logos of
the playersparticipatingintheinitiative. With acolourful
figureof thegirl child soliciting support the poster was
meant for display inal Televison channd offices, inthe
halls of the channel programmers’ offices and other
stakeholders.

4.4.3. One-to-one meetings

Beforethe Mediaworkshop CM Srepresentatives met
the CEOsof the 17 participating channelsexplaining the
concept, soliciting their cooperation andinviting them
for theworkshop. The programmersof the channels
were also personally contacted and elaborated the
prospectsof theinitiative. Therewaslot of enthusiasm
among the channel operators and every channel was
hopeful winning thetitleof most gender sengtivechannd.
They a s0 expressed that though the award wasnot their
uppermost concern their objective was social
responsibility which they would reflect in their
programmes.

4.4.4. Touch with academicians

Apart from the channel operators CM Srepresentatives
gotintouchwith academicians, membersof civil society
groupsand mediaexperts. They were explained about
theexerciseand wereinvited to theworkshop to provide
moreinputsto the channel programmersand convey
their viewpoint about the quality of programmes
concerninggirl child.

4.4.5. Thewor kshop

The media workshop was held according to the
schedule. Dr. V.S Rama Devi presided over the
workshop. Theurgent needtofocusongirl childissues
to resolve social imbalances in spite of booming
economic devel opment in the country was debated in
theworkshop.

Mr. Michel Saint-Lot addressing the workshop

Mr. Michel Saint-L ot:

Addressing theworkshop Mr. Michel Saint-Lot called
for intensive socia mobilizationfor girl child education
and women empowerment to bridge the imbalance
between economic development and social justice.

Commenting that Television hastremendous potential
for social change and influence normative behavior he
said that the awards for Telugu channelswould help
changethe perceptions of the peopletowardsthegirl
child asit washoped that channel programmerswould
bestow more attention and produce pro girl child
oriented programmes.
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Ms. Amala Akkineni advocating for girl child

AmalaAkkineni:

Greenactivigsand campaigner for girl child Ms Amaa
Akkineni saidthat planting treesand girl child education
would have a stellar impact on the economic
development and socia transformation of the society.

She opined that mediaand communication channels
should reorient themselveson girl childissuesfor overal
socid well being.

ANARDS for Gender Sensitive
e Teugy TV Channels

Dr. N. Bhaskara Rao unleashing the power of Channels

Dr. N. Bhaskara Rao:

Dr. N. BhaskaraRao Chairman of CM Sin hiskey note
address* Unleashing power of Channel” complimented
the channels in Andhra Pradesh for their societal
concerns and innovative coverages. Describing the
UNICEF initiative asawin-win opportunity, Dr. Rao
explainedthat amgority of viewerswerechildren, young
and women and channels would be better off doing
anything that concernsand intereststhem. Thiswould

not only ensureviewershipfor programmesbut dso helps
cultivate loyalty for channelsfor over amuch larger
period —
programmesaimed at other ssgmentswould, he added.

than what other kind of coverage or

Pursuingissuesof concernto children and women meant
benefiting and making adifferencefor many moreand
thiswaswhat unleashing power of Televisonwasall
about, said Dr. Rao. Stating that innovation and wisdom
become evident from such endeavours, Dr. Rao said
girl child issues provide immense opportunities for
channel sto experiment and make alasting impact, in
their owninterest aswdl| asthelarger interestsof society.

Mrs. Chaya Ratan:

ThePrincipa Secretary, WWomen and Child Devel opment
Mrs. ChayaRatan madeacasefor banning persondized
advertisementsin mediaasthey were playing havoc on
the psyche of adolescent girl child.

The CEOs and programmersof participating channels
attended the workshop and contributed for the
discusson. Thechanndsrequestedto extendtheprime
time monitoring up to 10 pm. and assured their whole
hearted support for theexercise.

Membersof thecivil society groupsand woman activists
werecritical of the present portrayal of womeninthe
media. They felt woman was being depicted as a
commodity but not asanindividual in her own right.
They wanted thistrend to changefor the better.

CEO, HMTV and other programme personnel at the workshop

TV -9
1

Initiative

Appendix — 1

The entries

Nov. 11: TV9- Duration 2.24 mts:: School | ]
Teacher Rajender Singh of Mumbai ‘
arrested for harassing a 12 years old 7‘h -
classgirl Jyothi.

mts: ad —saveinnocent childhood —child

2. Nov.14:TV-5:9.30 pm—Duration 3.33
mts (Crime Time Story) —Rape attempt -

by The Principal —The girl complainsto
the parents at Parents meeting.

Dec.15:TV-5:9.30 pm—Duration4.11
mts : Khammam District — Sattupalli -

— ignorance of parents — some infants die in the

|
|
|
|
|
l

2. Nov.14:TV9: —Duration 1.14 mts: : .

. . . : three daughters to a Brothel Home in
Kerimnagar District Sirisilla- New born {4 = ' Mumbai — The girls escape & Complain to Police—
girl child discarded in the hospital by = :

sent back to the parents.
parents. :
3. Nov. 15: TV9 : — Duration 1.37 mts | & N 04: TVS: 9.00pm - Duration 201 B

. o . mts : Facilities provided by the

Vizayanagaram District — Bogapuram [ #»% [ . . . ==
Lohprriee | government to girl-child under various

Manda —Gumcity School — The Principal | . .
triestomolest a5" classgirl —TheVictimcomplaints | schemes|ike Rejeev Arogyasree, Abhagya Hastam,
to teachers but no use — complaint to Police by | Kalyanamasiu etc.
Parents — Criminal Arrested. . | SAKSHI

4. Nov. 17 : TV9 - Duration 3.53 mts : pemn i 1. Nov 11: Sakshi —9.18 pm — Duration |
Karimnagar District — Maddlkunta ! 18.4 mts: The story is on Girl Child |§
Viallage — Father's atrocity on his 10 B : infanticide. Girl Child abandoned on ™
years old daughter in drunken stage — Beaten by : roads, railway tracks thrown into dustbins, etc are
villagers — case registered by Police. : visuals.

5. Dec.02:TV9:9.30pm—Duration 1.29 | &% 2. Nov 12: Sakshi - 7- 20 to 7.30 pm — pemen
mts : East Godavari District — A ! Duration 9.47 mts : Edited version of |
handicapped girl discarded by parents ! above story repeated with another F&===
has grown up to a wonder girl — aways happy. i anchor.

6. Jan08: TV 9:8.00 pm—Duration 5.46 . 3. Nov 14: Sakshi —9.04 pm - Duration 4.9 =
mts : Story on Trafficking girls Missing -3 : mts. Male teacher’s atrocity on a girl ‘1 m\l
of 1000 girls last year in the state. State === : student. In a school in Ravivalasa,
istop in trafficking — The girls are sold engaged in ! Vijayanagaram district. Parents attack the teacher.
bars, - Men's massage centers etc. | 4. Nov. 15 : Sakshi : 7.00 pm — Duration [§

7. Jan.08:TV 9:9.00 pm—Duration 5.46 o i 7.24 mts: Nov, 11 edited story shown. |¢
mts : Same story repeated e | 5. Nov. 21 : Sakshi : 7.00 pm — Duration e

8. Jan.10:TV 9:9.30 pm—Duration 29.56 : 11.21 mts: VI Classstudent Madhupriya g Q‘
mts : Story on evolution of infant in. : —interview (Breaking barriers) — victim =
mother’s womb Sperms/Ovaries/ : of discrimination against girls — writing & singing
Chromosomes/Genes. : songs.

TV 5 i 6. Dec.15: Sakshi TV : 9.30 pm—Duration s

. 2.33 mts : Story on fake Babas (Bihar) tets

1. Nov.14:TV-5:8.00 pm—Duration 0.38 i —Tramping of infantsin the name of curing dl%eses

marriage pictures shown.

process — at last Police arrest the Baba.
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Television Programmers at the workshop

Thosewho participated included Professor of Journdism
of OsmaniaUniversity Dr. PadmgaShaw, Chairperson
of State Resource Centre of Andhra Mahila Sabha
Smt. Laksnmi, Secretary of Progressive Organisation
for Women Smt. Sandhya, Director of JuvenileHomes
and Rehabilitation Services of Government of Andhra
Pradesh Mr. Kismet Kumar, Head of Department of
the Department of Public Administrationin Railway
Degree College Dr. P. Mohan Rao and senior journdists
fromthe print and electronic media.

4.5. Counseling

CM S began counseling the channelsto start focusing
thegirl childinright earnest and informed the channel's
that monitoring the programmes had commenced from
the day of theworkshop. The Chairman of theCMS
Dr. N. BhaskaraRao personally met the CEOsof TV9,
NTV, andHM TV andimpressed upon them to put out
more programmes on the girl childissues. Hewrote
personal lettersto other channel headsin thisregard.

Other CM Srepresentatives contacted the programmers
of channelsand promised al help, advice and support
inmaking girl child programmes.

4.6. Interfacewith channels

The Project coordinator had written aseriesof persona
communications to channels from time to time
particularly on specia occasions. Channels were
reminded about eventslike Children’sDay, Girl Child
Day and International Children’sFilm Festival inhis
letters. During the course of theinitiative, therewere
frequent requestsfrom channe programmersfor source
materia onvariousissuesconcerningthegirl child. Apart
from supplying background material they were al'so
advised as to how they could go about with various
programmes. Thisservicewasextended evento moffusil
reportersof thechannels.

4.7. International Children’sFilm Festival

Hyderabad hosted the 17" Internationa Children’sFHIm
Festival during 14-20 November 2009. CM Sseized
the occasion and displayed posters and distributed
brochureson theAwardsfor Telugu TV Channelsfor
focusingongirl childissuesat thevenuesof the Festival.

4.8. Media Advisories

CMS sent as many as six media advisories from 3
November to 5" January 2010. The advisories apart
from providing suggestionson possible programmesthat
could bemade a so contained background materia on
variousschemesof Stateand Central Government for
thewefareof girl child. Thechanneswereasoadvised
to probethe extent and impact aswell asthefeed-back
on the government schemes. These advisorieswerea
rich source of reference material for the channel
programmes because they were able to plan their
Television programmes, both investigative and
educetive, ondl aspectsof girl child.
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CHAPTERS5
MONITORING AND ANALYSIS

CMS recorded the prime time content of the 17
participating channel susing the state-of -art-technol ogy.

Everyday digita recordingswere madefrom 7.00 pm
t0 10.00pm. Therecorded content included all materia
concerning girl child, ranging from newsitems, news-
based programmes, spots, scrollingsand even serias
wheretherewasareferenceto thegirl childissue. In
themediaadvisoriesthe channel swereinformed of the
variousformatsof programmesbeing monitored. Ona
daily basis CM Sresearchers segregated the girl child
programmes of each channel and recorded them date
wise, timewiseand themewise.

Thetime, duration, placement and trestment were noted
onlog sheets. A brief synopsisof the content of each
itemwasprepared for theperusal of thejury members.

The recordings of each channel were
transferred chronologically ontoaDVD. Periodicaly
the DV Dswerethen made availableto the Jury along
withthesynopsisshests.

The monitoring period was originally scheduled to
conclude on 31% December 2009. But owing to some
limitations explained separately in this report the
monitoring time was extended to 10" January 20100n
request from somechannel operatorsandin consultation
withtheJdury.

A total of 3519 hours of recording of the content was
madein respect of 17 participating channels. Of this
112 programmesrunninginto 14.10 hoursongirl child
issueswereidentified for evaluation (Table- 1).

Tablel: HIGHLIGHTSOF THE MEDIA MONITORING

News Channels

675.17 mts (11.15.17 hrs)

Total Duration

846.43 mts ( 14.1 hrs)

Percentage of time on girl child issues

Thiscondtitutes 0.40 percent of primetimecontent. The
total number of programmesongirl childissuesput out
by al the 17 participating channelsisavailablein Table-
2.

Sakshi Channel devoted the highest duration of 190.50
mits. for 15 programmes concerning girl childissues. It
was followed by I-News with 145.44 mts. for nine
programmes and Doordarshan’s Saptagiri which put
out the highest number of 17 programmes of 100.55
mts.duration. NTV telecast 14 programme but with
lesser durationof timeof only 36.0mts. Smilarly Gemini

0.40

Newste ecast nineprogrammesbut with approximately

half the duration of I-Newstime, 75.37 mts. Vanitha
TV devoted 68.15 mtsfor only fiveprogrammes. The
variationintimeduration and number of programmes
wasdueto thefact that newsitems could accommodate
a maximum of 3.00 mts only whereas news based
programmes and short films and documentaries
consumed moretimeanywherearound 20 to 30 minutes
and even more. Hence the comparison of number and
timedurationwasincompatiblewhen only numberswere
taken into consideration.

Initiative
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Table-2: NUMBER OF PROGRAMMESTELECAST BY CHANNELS

. ETV 2

TV 9

TV5

SAAKSHI
GEMINI NEWS
NTV

| NEWS

HM TV
ZEE24GANTALU
ETV

MAATV

GEMINI TV

TEA

SITARA
ZEETELUGU

16. DOORDARSHAN
VANITHA

© ®© N o g & 0w DdF

e =
b ® 8 BB

Nil Nil
16 94.33
10 17.32
15 190.50
9 1537

14 36.01
145.44

4 70.24

12 44.36
1 2.16

Nil Nil
Nil Nil
Nil Nil
Nil Nil
Nil Nil
17 100.55

05 68.15

17.
=75 S = 0

Except one news channel, the response from all
the 24X7 news channels was encouraging. Their
content was broad-based with news and news-based
programmes. |ncaseof entertainment channelsfiveof
them could not make a single programme as they
expressed that they wanted much advanceintimationto
plan their programmes specifically on the girl child
issues. Thecontent of most of theentertainment channels
was stereotypic either film based or live shows and
seridsrunning for morethan threeyears. Their concern
wasmorefor their TRPrating which had becomearat
raceto keeptheir viewersgluedtotheir channd. Further
some of them were putting out transl ated versions of
their parent channel. Hencethey found it difficult to
participate in the initiative though they were much

enthusagtic, asMr. Sanjay Reddy Senior Vice President
of Gemini Group of Channelsexplained, “Itisrealy
difficult for useventotelecast our own promosbecause
our primetimeisbooked much inadvanceasmuch as
two yearsfrom now.”

Theme-wise, Sakshi channel which stood at thetopin
time duration covered thethemefemal efoeticitideand
infanticide. It devoted the maximum timeto multiple
issues, including the Sambhavi issueexplained separatdly
inthisreport. Doordarshan devoted its highest timeto
early girl child marriage. Itasocoveredlow education
attainment and other issuesbesidesgirl child labour.

I-News concentrated more on multiple issues,
predominantly onthe Sambhavi issue.




unicef @

Television

unicef @

Television

for Social

Change

Initiative

e} wn
- -

Chart 1: Sum Total of Number of Programmes on Girl Child during Nov 09-Jan 10
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anxioussincetimewasrunningout. Infactontheir
request the monitoring period was extended by ten
dayswhichthey havefully utilized. Theirenthusasm
was pal pable and was glaringly evident whenthe
CEOsof the participating channel s attended the
consultation work shop and the awardsfunction
withtheir wholeteam.

+ Thenewsof theawardswaswelcomed by all the
channels which put out scrollings about their
awards. Theawardsfunctionitself wascovered
live by two channels. Besidesthe venue of the
award wasfully packed. All thisisanindication
that theinitiative hasmade cons derableimpact on
the channel programmers. If this exercise is
repeated subsequent editions will be more
enthusiastic and participatory on the part of the
channds.

+ Inview of thetremendous amount of enthusiasm
generated about theinitiativeamong thechannels
it is advisable that UNICEF may bring out a
brochure of the award winning entries for wider
circulation and emulation in other parts and
languagesin the country. A replication of suchan
effort will no doubt hel pin upgrading theimage of
girl childindifferent societiesof thisland.

+ Thechannd programmesare meant for theviewers
and the purpose is to educate the people about

thesgnificanceof thegirl inthesociety. Itisaso
the fond hope of UNICEF that if channels are
encouraged to put out the messages championing
thecauseof thegirl it will have an enduringimpact
onthemind set of the peopleand society at large.
Therefore it is of utmost importance to assess
whether the messagesin favour of thegirl childare
percolating to the target audiences. Thiscan be
known only through animpact sudy of thegirl child
programmes. An audience research activity
supplementing the application of piloting toolsby
the Jury will be more scientific in deciding the
awards.

+ Gender discrimination is as old as humanity. It

requires much concerted attemptsto correct the
aberrations. The hopethat persistent bashing may
ultimately help achieve, to acertain extent, thegoa
of gender equality livesonandtheinitiativesof this
sort definitely inspire. Thefeding that thereissuch
an event asUNICEF Awardson Girl Childissues
to Telugu TV Channelshasaready setin.

+ Itisheartening that channelshave agreed to observe

restraint and adopt girl child supportivenorms. This
assurance from themwill no doubt contributeto
encourageand promotethegirl childfulfill her part
asthe inalienablebetter half of mankind and the
society at largein accordancewith our fond hopes.

Table-3: Girl Child I ssue-wise Programmes(Dur ation in minutes)

TOTAL
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36.01
145.44

36.01
131.45

1339

I NEWS

70.24

43.33

26.51

44.36

44.36

ZEE 24 GANTALU

2.16

2.16

6.06 100.55

2.47

14.47

LS

68.15

22.05

21.39

22.11

2.20

VANITHA

3040 571.06 846.43

37.22

14.47

102.37

90.11
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5.1. Month-wise cover age
The month-wise coverage of girl child issues by the
channelscanbeseeninTable. TV 9 telecast thehighest
number of programmesintheinitial month of November

andinthefallowingmonthitsnumbersfdl downdradticaly
to one-third. However when the monitoring period was
extended to January 10, it best utilized the opportunity
by telecagting more programmesthan any other channd.

Table4: Month-wise (Nov 09-Jan 10) Number of Programmeson Girl Child

S.No Channel Name Nov-09
. 2 :
B v 09
B Vs 04
- Sakshi 07
- Gemini News 04
- NTV 07
- INews 07
- HMTV -
- Zee 24 Gantalu 05
R v -
- Gemini -
BB T -
- Sitara -
- Zee Telugu -
- Saptagiri -
- Vanitha -
I el 4

Zee 24 Gantalu evenly spread its programmes at the
rate of five programmeseach in thetwo months and
two programmesduring theextension period. |-News
channel started telecasting programmeswith abangin
theinitial month of November but ended in awhimper
with only two programmesin December and noneat al
inJanuary 2010. HM TV, Doordarshan channelsdid
not telecast a single programme on girl child
during November. But Doordarshan had given the
highest number of programmes during December
numbering 16 when other channels were busy with
covering the Telanganaagitation.

In spite of the unforeseen happenings like sudden
declaration of eectionsto Greater Hyderabad Municipd
Corporation, fast unto death by TRS Chief K. Chandra

Dec-09 Jan-10 Total
03 04 16
05 01 10
05 03 15
05 - 09
04 03 14
02 - 09
01 03 04
05 02 12

1 - 1
16 01 17
02 03 05
49 20 112

SekharaRao and intensification of Telanganaagitation
channelsdevoted sometimefor girl childissues. This
wasan encouraging point. Probably inanorma stuation
even the channels those did not telecast a single
programme during the entire monitoring period might
havefavourably responded by putting out good number
of programmes.

Five of the ten channels those responded with their
participation in the initiative, telecast at least one
programme amonth from 3 November 2009 to 10"
January 2010. Though HMTV could not telecast a
single programme during November, it put out one
programmein December and better utilized theextended
period of monitoring by telecasting three programmes.

8.2. Suggestions

+ An exercise of this nature demands an enabling

+ Duringthe course of theinitiativethough media

trafficking issue, they never mention about the
schemewhich can be of much helptothevictims.
Nor the channels make any effort to examine or
investigate whether the welfare measures are
properly implemented or not, nor dothey dicit the
opinions of thetarget groups or beneficiariesto
makethem moreattractiveand utilitarian to them.
If such exerciseisconducted misuse of fundslike
diversion, or misappropriation canbearrestedin
the beginning itself instead of the whole scheme
snowballinginto abig scam.

atmosphere. Inacountry wherethedaughtersare
rampantly discriminated against in terms of
expenditure on health and education it is a
stupendoustask to create apositive outlook. In
fact, theproblemreating to parent’ sdecison starts
at procreation stageitself rather than household
budget allocation. In such aconservative society
the programmerswho form part of thesociety need
considerabletraining and coaching to makethem
understand thefull import.

advisories were sent, the channel programmers
were not ableto grasp the spirit of the messages.
Thereforethey could not follow it up, may bethe
printed | etter/word might not havetrickledownto
theright person. Thereforeif atraining programme
with interactive component is arranged for the
programmers the result would have been
appreciable. UNICEF should consider providing
for at least two short duration training programmes
for thechannel personne during the courseof the
initiative. Thiswould serveasan early warning
system about promiseand performance.

+ The period of monitoring was too short for the

channelsto cope up with. Infact entertainment
channelsrequiremuch early intimation. Therefore
it isadvisabletoincreasethe period of monitoring
to aminimum of four monthswhichwould enable
all the channelsto produce programmeson all the
issues. Insuch caseit would bepossbleto havea
comparativestudy of thechannd programmesissue
wise

+ All thewnhile, the snglemost thought that continues

to nagright throughiswhy should the gender issue
which is so perilous is not properly addressed
through at least to the extent of establishing a
favorable mind set for creating a conducive
environment. The hard redlity is that general
deterioration, ignorance and neglect of thegirl and
woman have become more striking. It is
commendablethat at |east abeginning hasbeen
made in this part of the country to focus this
perniciousproblem.

+ Aonetimething will not add up to empowering

the girl child. As mentioned above it needs a
sustained and determined effort to educate the
society at large about these issues which are of
much concerned for the general well being of the
nation. Sincethiswastheinaugura programme
channelswere not ableto focusor evenimagine
the extent to which they could produce
programmes. If thisexerciseisrepested the channd

programmerswill be ableto involvethemselves
with much enthusiasm in the subsequent editions.

+ Thereismuch enthusiasmand grest interest among

the channels about the awards. At thefag end of
the exercise channels were contacting the
organizersthat they werefreefromtheroad blocks
and would like to do more and were very much
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CHAPTERS

CONCLUSIONS AND SUGGESTIONS

Conducting the UNICEF initiative of thisnaturewasa
splendid activity both for the organizers and for the
participants. Throughthisexercisesevera achievements
aswell asexperiencesand problemswere encountered
which arediscussed inthissection.

8.1. Conclusions

+ CMSisableto formulate guidelinesfor gender
sensitivity and ethical guidelinesasacodewhen
dealing with gender issuesby the channels.

+ CMS has created qualitative and quantitative
indicatorsfor judging the content of Telugu TV
channels on girl child issues. A systematic
monitoring tool was established to evaluate the
extent of gender sensitivity of the channels. By
applying these tools the Jury had identified
Doordarshan asthe most gender sensitive Telugu
channd.

+ ThroughthisexercisetheHyderabad based Telugu
TV channelsand programmerswere made aware
of the need to produce gender sensitive
programmesduring primetime. Asaninaugural
effort CM Swasabletoinculcategender sengtivity
among the channels and the programmers were
induced to produce programmesongirl childissues
through repeated proddings and goadings.

+ TheChannd Chiefsechoedther concernfor gender
equality and said that their programmesonthegirl
childissuesweregenuinely motivated and not for
winning an award. This was expressed by the
CEOsof thechanndsat theawardsfunction. They
assured that they would trand atetheir commitment
into action by devoting moretimeand attention for
gender related programmes. Coming from the

channel CEOs, thisisan ampletestimony to the
fact of fulfilling the obj ectives set by the UNICEF,
Vviz. sengtizingthechannd programmersongirl child
iSSues.

Theissueof Sambhavi, anewsitemwhichwasdedt
with by al channelswasfelt by the Jury, wasblown
out of proportionsand the whole episode was not
perceived fromtheangleof agirl childissuelike
girl child education and proper upbringing of the
girl. The perception of the gate keepers appearsto
be morethat of asensational issuerather than an
innocent girl robbed of her childhood and deprived
of her playmatesand schooling.

Intheir deliberationsthe Jury felt channelswere
allotting moretimefor atrocitiesand crimeonthe
girl child but not devoting proper attention to other
issues. In this connection, the Judgment of the
AndhraPradesh High Court advising thechannels
to observe restraint and bestow extra care with
regard to programmesof crimesand atrocitiesisa
welcome measure.  The Judgment which was
delivered after the awards function under this
initiative, wasatruereflection of the concern of the
civil society onthisissue.

The state and central governments have designed
and are implementing several measures for
betterment of the condition of the girl child.
Unfortunately thesemeasuresarenot being properly
highlighted by the channelsresulting intheir under
utilization by thetarget groups. For examplethe
Ujjwaaschemeof Government of Indiaprovides
rescue, relief and rehabilitation to victims affected
by trafficking. While channels highlight the
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5.2. Month-wisedur ation of programmes

Thetimeduration for programmeson girl child telecast
by channelsmonth-wiseindicated an uneven alotment
of time during November — December and ten daysin

January. Theduration of programmesongirl childissues
from 3 November ' 09to 10" January 2010isgivenin
Table-5.

Table5: Month-wise(Nov 09-Jan 10) Duration (in minutes) of Programmeson Girl Child

S.No Channel Name Duration in minutes Total
Nov-09 Dec-09 Jan-10
- ETV2 - - 2 -
- TV9 1833 3843  37.17 9433
- TVS 8.50 6.41 20l 1782
- Sakshi 17202 1158 650  190.50
- Gemini News 38.16 3721 -~ 7537
- NTV 13.18 1227  10.16  36.01
- INews 13357 1147 - 145.44
- HMTV ~ 2100 4924 7024
- Zee 24 Gantalu 726 2836 834 4436
- ETV - 2.16 - 2.16
. - I
- Gemini - = = 2
- Teja = - - 5
- Sitara 2 ) ) )
- Zee Telugu - - - -
- Saptagiri - 8658 1357  100.55
- Vanitha - 4415 2400  68.15
- Total 39222 30202 15219  846.43
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Twinkle Twinkle
Missing Stars 09-01-
2010/ 7.30 PM

ullinsound is salo ano eilecive, we 0o ml U0 FHEJIeS
'lrwqammwmrm to Ihe unborn Laty We
b babyon a TV nmmmywmm
Yﬂu or- told the sex immediatol
i no walting.
nd conflden

Scintillating and well &
researched script with gzt
powerful messageon foeticides— |nfant|0|des, andthe
undesirable consequencesof asteepfall ingender ratio
against thefemales. The script suggested convincing
practical steps needed to savethe girl child fromthe
present depl orable stateto adignified and appropriate
place.

12. Award For Reporting—Sasisree
Doordarsan Reporter
from Kadapa / 20-12-
2009 / 7.00 PM / 0.50
mts.

Rehabilitation and
Education programmes
for street children and orphansin Kadapadistrict under
SarvaSikshaAbhiyan—27 Residentia Bridge Schools
working in the district —2000 girlsgiven training in

variousactivities. It wasapositive message. Duringthe
monitoring period Sas sreefiled the highest number of
storiescovering different welfare programmesamed at
ameliorating the condition of theexploited girls. His
reportswereincisiveand supported by suitablevisuas.
Hencewon theaward.

13. Award For Channel M ost Concerned For Girl
Child —Doordarsan
Highest .mber of 17
Programmes T’ cast.

As a public broadcaster
Doordarshan Saptagiri
Channel did its best in %
focusing on girl child
issues. Ittelecast origina programmesspecidly focusing
on early girl child marriage and girl child education.
Congdering that the channd bagged the best short film,
inspiring programme and reporting awards apart from
producing the highest number of programmesit was
recognized asthe‘ M ost Gender Sensitive Channdl under
thisinitistive,
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child wasdumped into atank by him (infanticide). The
girl risesand growsinto amaturewoman. Sheextends
her handto her father inhisold ageflashing themessage
“itisthegirl childwho hdpstheparentsintimeof need.”

5.Award for Analytical Programme—-TV9
Rahasyam 10-01-2010/
9.30 PM / 22.25 nts:

Is it the kettle calling
the pot black? -

A Story on Evolution of .
infant in mother’ swomb. If thex-chromosome of man
uniteswith x-chromosomeof woman, agirl isborn. All
the 23 pairs chromosomes from mother are x-
chromosomes whereas only one chromosome of the
father fromthe 23 pairsisx-chromosomeand it decides
the sex of the baby. So father isresponsible for the
birth of girl or boy, not the mother.

6. Award For Inspiring Programme—Door dar san
Oo.. Chinna
Prayatnam 28-12-2009
/9.30 PM / 15.07 mts.
An idea can change

your life...

Shortfilmon Girl Education-A villagegirl Jyothi sudying
9" Class was interested in pursuing higher studies.
Mother also wanted the girl to become a doctor.
However thefather forced her to get married but redlized
his mistake at the end. With asimpledaily lifeidea
raised by Jyothi, themarriage proposal was postponed.
Themessageisto discourage child marriages.

7. Award For Focus on Burning Issues - Zee 24
Gantalu

“Chidramavutunna Balyam” - 14-12-2009 / 10.00
PM / 13.52 mts.

ChiddramautunnaBayam (Childhood brokento pieces)

Crimefilestory. Montage < © @
of various stories like — r
atrocities of fathers on
daughters—infanticides—  ©
sexual harassment of st
teachers—punishmentsin
thenameof discipline—illegal contactswithinnocent

girlsetc.

by« 3ES° roen oo, S 00|

o S, 16T, 11880

8. Award For Focuson Burninglssues - TV5
“Rescue of Girls” —
15-12-2009/9.30 PM /
4.11 mts.

In Rajeevnagar of gm
Sattupalli, Khammam
district Raghavamma, a
cheat planned to sdll off Narasamma sthree daughters
to a brother house in Mumbai. The girls refused,
escaped and complained to the Police. Thegirlswere
sent back to their parents.

9. Award For Presenter
—SriDevi/VanitaTV g
“ Sagabhagam
Prasnardhakam” - 09-
12-2009/8.30 PM /
22.11 mts.

For adocumentary or any news based programmethe
presentation muse enthusethe viewersand lead them
by the hand to go through the whole programme.
Thereforethe presenter must create interest by hisher
voice, modulation, diction and body language. The
programme *“ Sagabhagam Prasnardhakam” was
skillfully presented by Sri Devi withapleasing narration
apopropriatediction and suitablebody language. Hence
bagged the award.

10& 11. Award For Script (Jointly) —MA Vasu &
Devipriya

Initiative

: Month-wise (Nov 09-Jan 10) Duration (in minutes) of Programmes on Girl Child
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7.2. TheFlying Colours
The Jury felt that the awardees produced programmes
of appreciable quality and deserve recognition.
According to them thefollowing avardeeshighlighted
variousthemesunder different categoriesof awards. A
brief;

1. Award For Documentary -HMTV

Twinkle Twinkle e
Missing Stars 09-01- Sossy,
2010/ 7.30 PM / 26,51 ‘ L0
mts :

Well conceived and EsS
convincing arguments against female feticide with
visuals of native atmosphere professionally

matching the script.

Itisastory onfoeticides, infanticidesand consequent
fall ingender ratio etc., with stepsto betaken to save
girl child. Inthelast 20 yearsonecroregirlswerenot
allowed to be born or disappeared throughout the
country, lakhs of foeticideshavetaken placein various
statesincluding the nationd capita of Delhi. Theratio
of girlstoboysisaarmingly decreasing. Even educated
mothers, doctorsare equally responsiblefor abortions.
Awareness campaigns through puppet shows and
traditional songs, opinionsetc., in support of girl child
may helpin changing themindsets.

2.Awardfor Short-Film—Doordarsan
‘Durga’ - Short Film
on Child Marriage —
26-12-2009/9.30 PM /
12.38 mts..

Revolutionary message

from a dauntless girl
‘Durga’..

Thisisamessageto educategirl child and discourage
childmarriages. Theadolescent girl Durgadid not want

to marry but wasthreatened and forced by parents. In
red lifethegirl Durgacommitted suicide, butinthefilm
thegirl suggested thetragic end bechanged. Sherevolted
and lodged police complaint. Though the mother
threatened to consume poison, she did not care. She
escaped child marriage with the help of her teacher.

3. Award For Interactive Programme — Gemini
News

“Rural Girl Child —
Challenges” (City
Lights) 29-12-2009/
9.30 PM/21.18 mts.
The saga of Indian girl

child-problems galore...

Depictsviewson challengesfaced by rural girl. Even
after 60 yearsof independence, girlsmainly rura girls
facemany challengeslikeilliteracy, child-marriagesetc.
Problemof girlswereexplained by Smt. RamalL akshmi,
Additional Chief Conservator of Forests. Thereiswide
prevaenceof child-marriagesin Telanganadigtrictslike
Warangal, Karimnagar, Adilabad etc. Theattitude of
parentsand lack of awarenessabout family planningis
responsiblefor theevil.

Mrs. Geetha, Principal, INTU faculty says if given
support and encouragement, rural girlswill surecome
up in life. Success stories explained by officials,
professorsand students.

4. Award For Creative Message — Sakshi TV
Aadapille oo X
Aadukuntundi "
(Animation) — 31-12-
2009/8.00 PM / 2.01
mts.

Light at the end of the
Tunnel, The Girl Child...
A girl childwasborn. Thefather was unhappy. The
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Channel Most Concerned for Girl Child - Doordarshan Team
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Out of a total 392.22 mts. of telecast time during
November Sakshi and I-News channels between
themselvestelecast atotal of 305.59 mts., 172.02 mts.
and 133 mts. respectively. Sakshi devoted itshighest
tel ecast time during November followed by 11.58 mts.
in December and 6.50 mts. during January.

HM TV totally neglected the month of November and
started with amoderate 21 mts. in December. Inthe
last lap of ten daysthe channd hiked itsprogrammesto
asmuch as49.24 mts. which wasthe highest duration
inthe extended period.

Though Doordarshan failed to devoteany timeduring
November it telecast abulk of its programmes 86.58
mts. in December. In fact during December it wasthe
only channel which coveredthegirl childissuesfor the
longest period. PerhapsthemoativationsfromCM Sside
might have provoked Doordarshaninto action. I-News
devoted alion’sshareof itstime 133.57 out of itstotal
145.44 mts. to Sambhavi issue only during November
and no programmeat al in January.

TV9 dlotted 18.33 mtsin November and an almost
equal time of 38.43 and 37.17 mts during December
and January. N TV amost allotted an equal timefor
November and December while Vanithadevoted no
timeat al in November but 44.15 mtsand 24 mtsinthe
next two months.

5.3. The Sambhavi issue

During the month of November |I-News channel
unearthed asensationa newsconcerning afiveyear old
girl. Thegirl Sambhavi was projected as possessing
supernatural powers by her mother. Themother Usha
Rani wasdl thewhilestating that Sambhavi wasnot her
daughter but that she got her in Varanasi. She was
claming that Sambhavi hasknowledgeof previouslife
and dsothat shewasconnected with renowned Buddhist
spiritual head Dalailama. The mother even produced
video clippingsof ameseting of her fiveyear old daughter

receiving theblessingsof Daailama. Thegirl and her
parents occupied a temple premises in the famous
Mahanandi religioustownin Kurnool district of Andhra
Pradesh. They were claiming that Dalailamawould
descend to Kurnool to attend ajoint spiritua programme
they wereplanningwiththeir daughter.

Civil Society groups sprang into action and questioned
theclaim of the parentsabout Sambhavi. They organized
acampaign charging that thegirl’schildhood wasbeing
plundered by the ambitious mother out of avaricefor
popularity and pecuniary gains. Themediaentered the
sceneand brought into limelight both theversions. As
the campaignintengfied the coveragewasexhaustive.
The Civil Society Groups approached the Andhra
Pradesh Human RightsCommissionfor itsintervention
and to restore Sambhavi’s childhood. On the
instructions of APHRC the district administration
enquired into the episode and even went to the extent
of conducting DNA test on themother whowasal the
while stating that Sambhavi was not her daughter but
wasbrought from Varanas.

Withthethreat of the DNA test and timely intervention
of APHRC UshaRani spilled the beansand confessed
that she was promoting her child only. TheAPHRC
issuedingructionsthat thegirl should besent totheschool
without further lossof time. 1tal endedwdll for thegirl
whowasall thewhileacting at the behest of her mother,
and pretending to beagoddess.

It wastothecredit of Channd sthat thewholeconspiracy
wasexposed and ininnocent girl wasrescued fromthe
greed of her parents. Six channelswidely covered the
devel oping story from the outbreak of theincident. The
coverageof theepisodefrom November 200isavailable
inTable- 6.
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Table 6 : Coverage of Sambhavi issue (Duration in minutes)

I-News

131.45

Total

TV9 and Zee 24 Gantalu topped the coverages with
eight items each out of atotal number of 40. But I-
News devoted 131 mts. for seven items and
Sakshi devoted 126.31mts for only four stories, the
lowest. It worked out to an average of 30 mts. eachin
thetimeallotted for the episode by Sakshi. It reveaed
the preference of channelsfor sensational news. The
coverages by other channelswere nowhere nearer to

40

349.16

these two. All the channels which covered the issue
extendvely concentrated more on the sensationa aspect
but not on the follow up or the restoration of the
childhood of Sambhavi. Thiswas in spite of thefact
that CM Srepresentativesadvised the channelsto focus
various aspects concerning girl child education etc.
centering on the Sambhavi so asto lend acredence of
topicdity totherr programmeson girl childissues.

A group of the All the awardees

M.A. Vasu of HM TV for Documentary

Sanjay Reddy of Gemini News for Interactive Programme
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Priyadarshini Ram of Sakshi for Creative Message
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for Gender Sensitive
Programmes in
Telugu ﬁa nnels

An impressive Kuchipudi Dance - Krishna Priya & Harshini

Highlight of thefunction wasaplay enacted by children
of ICRA Mission Schoal, ‘ Aglay Janam Mohay Bitiya
NaKijiyo' (OhLordat leastinmy next birthdon't make
meagirl) and aKuchipudi danceby KrishnaPriyaand
Harshini.

Other Jury membersDr. C. Mrunalini, Dr. P.S. Gopaa
Krishnaand Nagasuri Venugopa aso participated. All
CEOs of the award winning channels personally
attended the programmewith their programmeteams
and received theawardswith all gusto and jubilation.
They conveyedtheir remarkswhilereceiving theawards
and reiterated their support for the cause of girl child.
Dr. K. Rama Chandra Murty, CEO of HMTV that
bagged the awards for documentary and script,
Mr. Sanjay Reddy, Sr. Vice President and CEO of
Gemini Group of Channelswhich bagged theaward for
interactive programme, Mr. Sailesh Reddy, Head of
Zee 24 Gantaluwhichwon award for covering burning
issues on girl child, and Dr. P. Madhusudan Rao,
Director of Doordarshanwhichwon4 awardsincluding

A section of distinguished gathering

thetitle of most gender sensitive channel personally
attended and received the awards with all happiness
and joy. Mr. PriyaDarsini Ram, CEO of Sakshi who
received award for creative message surprised every
body by singing an emotion packed song on the
significance of women in the society. Other channel
chiefsechoed hisconcernfor gender equality and said
their programmeswere not madefor securing anaward
but they were genuinely motivated by the UNICEF
initiative. They assured that in future that they would
expresstheir commitment in their action by devoting
moretime and attention by producing gender related
programmes.

The full media glare

Theawardsfunction wasattended by severd celebrities
and eminents. They included academicians, media
experts, representatives of woman activist organi zations
and civil society groups. Two channels, HM TV and
Zee 24 Gantalu covered thetwo hour programmelive,
while Doordarshanand All IndiaRadio presented ahalf-
an-hour report. The print mediaal so widely reported
the proceedings of the awards programme.

Another flank of the audients

Table 7 : Comparison of Cover ageof Sambhavi issuewith other Girl Child Issue (Duration in minutes)
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CHAPTER 6
JURY MEETINGS AND AWARDS

UNICEF AWARDS
or
Telugu TV Channels
JURY MEETING
DrV.S.Rama Devi |

Jury Members at one of their meetings.

The Jury held six meetingsin CM Sofficewhereall the
recorded programmes on girl child were screened for
finalizingtheawards. Thefirst meeting of the Jury was
attended by all the members besides the external
evauator Dr. G. Chakradhar, the gender expert and
UNICEF representative. The CMS programmers
explained themethods of monitoring that wasfollowed
while analyzing the channel content. Entiretechnical
facilities and the coding methodology were also
explained at length and shown to the Jury membersand
others. Sincethiswasan effort first of itskind, it was
felt that Channelsmight not behaving aclear ideaof the
exercise Alsotakingahalisticview of theentireinitiative
andthelimitationsexplained inthisreport, the Jury felt
that it wasdesirabletoingituteawardsof generic nature
so that the exercise could berepeated. If awardsare
generictherewould bebetter responsefor futureeditions
of the initiative, because an exercise of this nature
demandsrepeated effort to derivethe desired resuilts.

As such the following categories of generic type of
awards weredecided for thismaideninitiative.
1. Awardfor documentary

Awardfor short film

Award for interactive programme
Awardfor creativemessage
Awardfor anaytica programme
Awardfor ingpriging programme
Awardfor focuson burningissues
Award for presenter

© o N kWD

Awardfor script
10. Awardfor reporting
11. Award for channel most concerned for girl child

The Jury applied themonitoring toolssuppliedby CMS
vide Girl Child Entertainment Channels Evaluation
Coding Sheet, Girl Child News Channels Evaluation
Coding Sheet, and Girl Child-News Based Programmes
Evaluation Coding Sheet given in thisreport.

Jury Members at one of their meetings.

The Jury examined atotal of 112 programmesof which
89 were put out by News Channels and 23 by other
channels. The meetings were aso attended by the
externd evaluator.

After viewing each story of achannel the Jury applied
thetools. Smilarly dl itemsof achannd wereeva uated
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Dr. N. Bhaskara Rao:

Dr. BhaskaraRao offered aseven point mantra for the
distinction and rewarding for Television media. It
included alarger concern, courageto initiate, constant
experimentation, going beyond temporal view of
competition, think and retrospect, accommodating
audienceindiscussion programmesand specid training
for programming. TV channelswhich attract youth,
women, childrenandtheoldin every family should take
upthegirl childissueasasocietd concernof highpriority,
he added. About the UNICEF girl child initiative
Dr.Raosaid, “itisnot just aconcern but alsoto motivate
them to contributetheir miteinresolvingtheissueasit
pertainsto every family”. Hesaid thiswasthefourth
timethat CM Stook thelead tofacilitate campaignersin
social spectraof the society likeenvironment, Telugu
newsbulletins, corruption and now thegirl childissue.
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| Television |
1o Social

Change

Initiative

Dr. V.S. Rama Devi presenting Jury report

Mrs. AmalaAkkineni:
Mrs. AmaaAkkineni saidinher message*Women, girl
children and children in general take tremendous
brutality, exploitation and victimization. Itisonetruth
andredlity that wecan not gain mora satisfaction despite
all thewonderful thingswehave been ableto achieve’.
She said mediacould play acrucia roleinarriving at
solutionsfor socia problemsand emphasi zed the need
to educate the woman for overall development of the

nation. She added education can empower thewoman,
could make her facevictimization, find solution for mal-
nutrition and dso prevent girl child trafficking.

Dr. N. Bhaskar Rao delivering keynote address

Dr. V.S. Rama Devi:

Dr.V.S.RamaDevi in her report ontheinitiativesaid the
awards selection was done with a very transparent,
objective and professional approach in spite of the
limitations like two months notice and prime time
telecasting. “Among the programmes of 3519 hours
those weremonitored during the primetimeof 7.00 pm
to 10.00 pm from November 3, 2009 to January 10,
2010wecouldidentify girl child oriented programmes
for only 14 hrsand 10 mts.”, shesaid. Dr. RamaDevi
sadindl 112 programmeswerereviewed amongst nine
newschannels, seven entertainment and one dedicated
woman channel. Theobjectiveof theexercisewasto
infuseachange of mindset and behaviour inthesociety,
shesaid.

Television |
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Ms. Amala Akkineni exhorting for Girl Child education
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CHAPTER7
PRESENTING THE AWARDS

Onthe eve of Nationa Girl Child Day, 23" January
2010, a specia programme was arranged to present
the First UNICEF AWARDS for Gender Sensitive
Programmesin Tdugu TV Channdls. Itwasamemorable
occas onfor thechanne sasthey wereanxioudy awaiting
the outcome since one week. They were frequently
enquiring about the awards. But since the matter was
confidential, the newswasreleased only aday before
theawardsfunction. Immediately the channelsthat won
thelaurelsproudly displayed their achievement bothin
their newsaswell asscrollings.

7.1. Presentation of Awards

The Spesaker of theAndhraPradesh LegidativeAssembly
Mr. N. Kiran Kumar Reddy wasthe Chief Guest of the
programme and former Governor of Karnatakaand the
Jury Chairperson Dr. V.S. RamaDevi presided over
thefunction. Chairperson of BlueCrossand Girl Child
Rights Supporter Mrs. AmalaAkkineni wasthe Specia

Guest. UNICEF Hyderabad Field office Chief Mr.

Michel Saint-L ot and Chairman of Centrefor Media
Studies Dr. N. Bhaskarara Rao were the Guests of

Honour.

Mr. N. Kiran Kumar Reddy inaugurating the programme

Mr. Kiran Kumar Reddy
Addressingthemeeting Mr. Kiran Kumar Reddy lauded

the efforts of UNICEF and CM S in focusing on girl
child issues. He exhorted governmental and non-
governmental agencies to take lead in resolving the
problemsof girl child.

Mr. Michel Saint-Lot lighting the lamp

Mr. Michel Saint-L ot

Mr. Michel Saint-L ot expressed that television media
should focus on discrimination against women and girl
child aspart of overall strategy for achieving gender
equality. Televisionwith itsvast reach and profound
impact in AndhraPradesh could play acritical rolein
addressingburningissues likegirl childmarriage, femade
foeticide and infanticide, high infant and maternal
mortality, illiteracy, traffickingand girl childlabour. He
said UNICEFtook thelead to highlight theissues of the
girl child through the eyes of television producersand
filmmakers. The UNICEFAwardsfor gender sensitive
programmingin Telugu TV channd swith primary focus
on encouraging thechannel stoinclude proper discourse
on gender content wasmore comprehensiveand holistic
in approach, he added. Mr. Michel said ‘the awards
areacal toactionfor thedectronic mediato effectively
encounter the gender biasin the contemporary society’.
Hefdt that they could take up the burning issuesmore
serioudy and focustheattention of theactivistsand law
makersto find out thewaysto resolve them.
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on the basis of monitoring tools. After protracted
discussionin each sitting the Jury short listed itemsfor
find consderation.

Anexclusvemeetingwasheld on 12" January 2010in
whichdl theshort liged itemswerecompared. Ardative
vaueof eachitemvis-a-vistheother equivaentsinthe
category werediscussed and themembersput forth their
views.

A final meeting of the Jury was held on 16" January

Thefollowing theAwar dees.

1  Award for Documentary :

2010inwhichthe Jury ultimately decidedto givethirteen
awards against eleven categories decided in thefirst
mesting.

The Jury decided that sincethescript “ Twinkle Twinkle
Missing Star” wasajoint effort both thewritersdeserve
recognition. Similarly two channelsfocused onburning
issuesand both werefelt of equal footing. Therefore,
the Jury recommended that both the channels should
receiveaward for focuson burning issues.

Twinkle Twinkle Missing Sars HMTV

3  Award for Interactive Programme :
Rural Girl Child — Challenges - GEMINI News

5  Award for Analytical Program :

Rahasyam - TV9

7  Award for Focus on Burning Issues :

Zee 24 Gantalu

9 Award for Presenter :

Sri Devi (Sagabhagam Prashnardhakam) - Vanita TV

11 Award for Script :

Devi Priya Twinkle Twinkle Missing Stars - HMTV

13 Award For Channel Most Concerned for Girl Child :

Doordar shan
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6.1. Opinionsof the Jury

TheJdury felt that theeva uation exercisewasademanding
and commendable one. However, it expressed the
following viewsfor futureguidance.

1. The monitoring time of two months was not
adequate for channels to present proper
programmes on girl child issues which need
considerabl e research and advance planning.

2. The prime time concept should be enlarged to
encourage channels direct their programmesto
varioustarget groups. Further empoweringthegirl
child needs educating the woman about the
importance of thegirl. Totarget onthewoman,
especidly thehousewife, itisadvisableto telecast
programmesin day time.

3. Somechanneswerehaving dedicated programmes
forwomenwhichwerenat telecast during theprime
time. Had those programmesbeen considered for
evaluation the exercise would have been more
rational.

4. TheJury wasof theopinionthat ‘ oneswallow does
not makeasummer’. Aneffort of thisnatureshould
be sustained and repetitive so that the players
involved would develop the desired mind set to
enablethe UNICEF achieveitsset godls.

6.2. Limitations

Theinitiativewaswell planned and well executed—a
good beginning for an exerciseof thisnature. However
evenawell planned exercise could not escapefrom the
unexpected. Thefollowingweresomeof theunforeseen
eventswhich tried to interfere with the course of the
exercise.

1. Closeonthe hedlsof the commencement of the
initiativetheAndhraPradesh Government suddenly
announced elections to the Greater Hyderabad

Municipal Corporation. Sinceelectionswerean
eventwhich channescouldill afford toignorethey
could not concentratemuch onthegirl childissues.
In fact during elections nearly eighty to ninety
percent of channel timewasdevoted to campaign,
candidates and their prospects, forecasting the
outcome etc. TheHyderabad city woreafestive
look with blaringloud speskersand fluttering party
flags. Even the city dwellers expected more of
election news, as evident from the discussions
whenever thecitizensin the city meet friendsand
associates. Much of themonth of November was
over shadowed by eectionnews. However during
themonth channel stelecast nearly one-third of the
total number of programmes.

. After the election fever subsided the TRS Party

Chief Mr. K. Chandrasekhara Rao announced
fast-unto-deeth demanding carving out the separate
state of Telangana. Thecentreof hisactivity was
Hyderabad and al the channelsnow focused their
attention on the issue. Further the TRS party
cadresroped in the student element in thecity and
everyday there were processions, meetings and
ralliesin support of the separate state. Further the
deteriorating health of KCR washot newswhich
the channels could not ignore. The anxiety over
law and order was another issuewhich attracted
themediaattention. Thesituation continuedtill 9"
December 2009 when the Union Home Minister
declared somerélief.

. Immediately on the announcement of relief by

Centre to the Telangana area, there was a huge
counter agitation in Coastal and Rayalaseema
digtrictsof AndhraPradesh. Leadersof dl political
parties from those two regions were making
statementsand counter stlatementsagaingt carving
out the Telangana. Palitica activity wasat itshighest

pitch, eveninthenational capital. Thefall out of
the announcement could befelt in neighbouring
stateslike Maharashtraand even thefar off West
Bengd. All thechannel swereworking overtimeto
accommodate news from all quarters on this
burning issue. Therefore, the coverage during
December was also not up to our expectations.

However much convincing and pleadingsfromthe
CMS side made the channels to accommodate
newsongirl childissuesand dso somenewsbased
programmes. During the month of December
Doordarshan could come out with good
programmesspecialy made onthegirl childissues.

. Duringthemonth of December thewinter sesson

of AndhraPradesh L egidativeAssembly was held
which again interfered with the progress of the
initigtive. Channelswereagain busy with coverage
of legidature proceedings and a so statements of
variouspartiesingdeand outsdelegidature.

5. Itwasaherculean task to makethe channels put
out exclusive programmes on soft issues. The
preoccupation of the channelswasmorewith TRP
ratings and to remain in circulation they adopt
innovativeways.

These happenings had thrown a spanner into the
otherwise smooth going exercise. In spite of these,
CM Srepresentatives continued their efforts pleading,
appealing and soliciting the channels to put out
programmes. It was only during the last week of
December when therewasalet up in the unexpected
therewere requestsfrom channelsto allow somemore
time so that they could prepare some programmeson
girl childissues. When it wasconceded they responded
encouragingly and somegood programmesemerged. It
required | ot of effortsto persuadethe channelsbecause
of the sudden, unforeseen and unexpected.




