ple. The fourth is an overview of
critical trends that concern us.

outlook and a temporal view. Al-

tween countries, and within coun-
tries for empowering and enriching

HINDWSTAN T\od

IT: The revolution without a paradig

S.S. Gull's fascinating and timely book tells us that the information revolution has not b

the stature of individual are other
the issues dealt. That advertising

Information The first part of the book tries “to How, by using IT, can we min- ¢

Revolution and India  demystify the basic concepts of the - though the book is meant for the imise centralisation and maximise ¢

By S.S. Gill IT” and their applications. The sec-  lay-person, it-has much value to decentralisation or expand access f

Rupa ond analyses various aspects of 1m specialists, those engaged in policy = to information and decision mak-

Rs 395 pact of the IT on socio-economic decisions, teachers and students ing instead of increasing control of |

and political paradigms at macro across disciplines, and to our polit- a minority few, and promote re- {

and micro levels. The third part de-  ical leaders. : spect for plurality; ensure equity

scribes Indian Scene in the context If the information revolution is  concerns and increase the scope of

N. Bhaskara Rao of government, business and peo- not helping reduce the divides be- democtracy without compromising |
i

gist nor a journalist. He was a
senior bureaucrat known for
pioneering finitiatives. But in this

T
s.S. GILL is neither a technolo-

. fascinating and timely book, he
| analyses the complex information

scenario from a public policy per-
spective as well as a larger context.
His book summarises insights from
several US studies on the impact of

There is not much analysis of In-
dian experience. Hardly 45 pages
are devoted to this. If we need to
guard against the double-edged
character of IT and communica-
tion media, we need critical ap-
praisal of practices and policies.
Gill’s book should serve as an in-
spiration in this regard. This book

people, the cumulative develop-
ments cannot be described as “rev-
olutionary”. The book reminds us
that the revolutionary changes re-
sulting from IT have not lead to a
“power shift” as did the industrial
revolution. On the contrary, the
paradigm shift has strengthened
the “existing power structure and

supports and sustains newspapers,
radio and TV has serious implica-
tions for such an endeavours.

Gill explains the claim that IT
creates more jobs than what it is re-
placing is not true. In fact, informa-
tion-economy has eliminated many
more jobs than it has created with
“mantras of down sizing, right siz-

S

new communication technologies. should help India out of a passive  production relations”. ing and re-engineering”. Gill also
- THE SUNDAY MORNING ROADSIDE BOOI BAZAAR
e Winning Team Fireflies in the Dark From the Dusk of Life Longman Dictionary 27 Brand Practices Marketing as Strategy
w Githa Hariharan by Annie Chandy Mathew by Ratnamayi Devi Foreward by Randolph Quirk by Jagdeep Kapoor by Nirmalaya Kumar
A winning mix of A collection of The autobiography =[O The Living Action packed This marketing
ten stories. Kahani short stories by dn of the freedom Rl Dictionary in full brand strategies to professor at the
Bhai finds an audi- English professol. fighter, feminist c""{;’;“’“”"’ colour with 155,000 build winning London Business
ence of Nasira, The stories have and acclaimed natural examples, brands by a lead- School outlines
Gopal, Akbari, lines like: “Fire that scholar in Sanskrit, 1 million additional ing marketing seven organisation
Veer, Dulari and flashes in inky Malayalam and sentences, top CMD. Each brand wide transforma-
Ram and darkness/ proviJas Hindi. She’s also 3000 words in practice is tion initiatives that
transports them the leitmotif/ thit | . the mother of our highlighted, explainedina highlight the three
into the stories of Unisun threads together Konar‘( National Security Pearson 106,000 wordsand '  Macmillan  sequential and Penguin Vs — the valued
Tenali Raman, Rs 250 these twenty- Rs 35 Advisor, J.N. Dixit, Longman phrases, 220,000 Rs 155 implementable Rs 595 customer, the
Naseerudin Hodja, three/ stories of who’s written an Not priced ~ word manner for man- value proposition,
Gopal Bhar and shadow and introduction to this combinations, and agement students and the value net-
Birbal. light...” Well said y amazing individual. a CD-ROM. i and corporates. work.




\'

Information
Revolution and India
By S.S. Gill

| Rupa

Rs 395

N. Bhaskara Rao

gist nor a journalist. He was a
senior bureaucrat known for
pioneering finitiatives. But in this

. fascinating and timely book, he
. analyses the complex information
scenario from a public policy per-
spective as well as a larger context.
His book summarises insights from
several US studies on the impact of
new communication technologies.

1
s.S. GILL is neither a technolo-

SIDE BOOK BAZAAR

he Dark From the Dusk of Life

ndy Mathew by Ragnamayi Devi

A collection of The autobiography
short stories by J n of the freedom
:nglish professol. fighter, feminist
The stories have) and acclaimed

ines like: “Fire t
lashes in inky J

-+

scholar in Sanskrit,
Malayalam and

larkness/ provices Hindi. She’s also
‘he leitmotif/ thit the mother of our
‘hreads together Konark National Security
‘hese twenty- Rs 35q Advisor, J.N. Dixit,
‘hree/ stories of who’s written an
shadow and ! introduction to this
ight...” Well said| amazing individual.

The first part of the book tries “to
demystify the basic concepts of the
IT” and their applications. The sec-
ond analyses various aspects of im-
pact of the IT on socio-economic
and political paradigms at macro
and micro levels. The third part de-
scribes Indian Scene in the context
of government, business and peo-
ple. The fourth is an overview of
critical trends that concern us.
There is not much analysis of In-
dian experience. Hardly 45 pages
are devoted to this. If we need to
guard against the double-edged
character of IT and communica-
tion media, we need critical ap-
praisal of practices and policies.
Gill’s book should serve as an in-
spiration in this regard. This book
should help India out of a passive

Longman Dictionary 27 Brand Practices Marketing as Strategy
Foreward by Randolph Quirk by Jagdeep Kapoor by Nirmalaya Kumar
LONGMAN R 1 R Action packed This marketing
§léict‘:onarv L4 Dictionary in full brand strategies to professor at the
aiagdd  colour with 155,000 build winning London Business

natural examples,
1 million additional
sentences, top
3000 words in

outlook and a temporal view. Al-
though the book is meant for the
lay-person, it has much value to
specialists, those engaged in policy
decisions, teachers and students
across disciplines, and to our polit-
ical leaders.

If the information revolution is
not helping reduce the divides be-
tween countries, and within coun-
tries for empowering and enriching
people, the cumulative develop-
ments cannot be described as “rev-
olutionary”. The book reminds us
that the revolutionary changes re-
sulting from IT have not lead to a
“power shift” as did the industrial
revolution. On the contrary, the
paradigm shift has strengthened
the “existing power structure and
production relations”.

brands by a lead-
ing marketing
CMD. Each brand
practice is

highlighted, explainedina
Pearson 106,000 words and Macmillan  sequential and Penguin
Longman phrases, 220,000 Rs 155 implementable Rs 595
Not priced  word manner for man-

combinations, and agement students

a CD-ROM. ‘ and corporates.

HNDuwsTAN

How, by using IT, can we min-
imise centralisation and maximise
decentralisation or expand access
to information and decision mak-
ing instead of increasing control of
a minority few, and promote re-
spect for plurality; ensure equity
concerns and increase the scope of
democracy without compromising
the stature of individual are other
the issues dealt. That advertising
supports and sustains newspapers,

radio and TV has serious implica- *

tions for such an endeavours.

Gill explains the claim that IT
creates more jobs than what it is re-
placing is not true. In fact, informa-
tion-economy has eliminated many
more jobs than it has created with
“mantras of down sizing, right siz-
ing and re-engineering”. Gill also

School outlines
seven organisation
wide transforma-
tion initiatives that
highlight the three
Vs — the valued
customer, the
value proposition,
and the value net-
work.

\MS'S

Roli Books
Price Not listed

é’__cjj.— 2

IT: The revolution without a paradigm shift

S.S. Gill’s fascinating and timely book: tells us that the information revolution has not benefited everyone

questions the claim that computers
equalise learning opportunities be-
tween the rich and the poor. He ar-
gues “culture is being reduced to
goods and services, and democracy
to freedom of choice in the super-
market”. That the Information Rev-
olution has succeeded in vanquish-
ing most competing ideologies,
without generating countervailing
forces and reform movements, is
something the world needs to note.
Gill’s book reminds us that the
more the media expand, the less we
seem to understand; the more the
& information flow, the less we really
seem to know; the more the change,
the more the same people get ad-
vantaged; the more the prolifera-
tion of technologies, the more the
centralisation and control.
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The Book of Usele lnfomation
by Keith Waterhouse,

“This book is totally
bloody useless”. For
instance, in Michigan,
USA, it is illegal to chain
an alligator to a fire
hydrant; the Eiffel Tower
has 2.5 million rivets; a
gynaephobic man fears
women; and Princes
Harry and William are
uncircumscised.




